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ABBTRACT

The tourist industry at pgdsent T8 ines o
the f«stest growing industries of the world as en esrner
of forelgn exchange. The Unicn of Myanmer is richly
gndowed with numerous tourist attractions such s febu-
lous pagodas, historieal relics, archasological sites
etc. so that together with the open-door economic policy
which has been recently adopted, the tourist industry is
one industry which could be expected to flourish in the
new cconomic environment. Hence this study 1e an attempt
to contribute tu the development and promotion of Myanmar's
toyriat 1ndustryf

Accordingly, the existing tourism market has
been studied with a view to bring out potentials for ex-
tension and to facilitate in the planning of future tourism
development, The study employed both. quantitative and
guilitative approaches. ) :

First, quentitstive analysis which is con-
cernved with the number of tuurist‘arrivals 18 made, The
number of teurist arrivals for the periods frow 1.77-7.
to luwb-r26 and the arrivels by fegion and by country of

origin are studied. Next, the dsta is used for finding




sut the best trend line in order to estimete the size
of the future tourism merket, In addition, the foreign
&xchgnge eernings from tourism is also stud;ed in rela-
t ot the number of tourist &rriVal% and their length
of stey =0 &s to expliore the messures thst could be em-
sloyed to incresse the foreign exchange earnings'from
tourlsm.

Next | the characteristics of tourists such
w8 occupation, age and sex and also the attitudes,woti-
vations and expectations of tmurists,{and the facts abcut
their travelling pattern and country combinagtiun are
cxanined. The findings from this analysié ¢can be used :
in the plansg for development of natural tourist attracti ns,
tourist facllities and services that will best satisfy
the purpose and expectatiocns of the msjority of tourists
who cowe to Mysnmer. &\fhe enalysis is wade frow the
information obtained rrom the Myanmsr Trevelsg and Tours
a8 well ws the resulba df She survey on Axriving/
Depsxzing tourlsts)

The study on the tourism market of Myesnmsar
for the periods from 197%-7c to 1986-86 points out that
el though the number of tourist arrivels has increased,

the growth compared with that of tourism of other close




neighbouring countries is not sstisfactory. It was alsc
found that the scope of the tourism market 1s limited
By

only to tourists from North America, West Europe and
!

Japan. However, the open-door economic policy could
1Qad to s largely widened tuur;;m market resulting in s
much greater need for tourism fseillities wund services.
For the same reason., many visitors from the Asie
Kegion could also be expected., However, thé finding
shows that forelgn exchunge earnings from tourism depends
net solely on the number of tourist arriveis, thelr
length of stay but also largely on the individuel spena-~
ing pattern. Therefore it was found that to attract
more tourists from affluent countries whe can afford to
spend more 1s a better strategy than to attract a large
number of poor spending tourists in the effort to earn
more foreign exchanges

The analysis ¢f the resulls of the survey
on the attitudes, purposes aﬁd expectations of the
tourists points out that aslthough the cultural and
historical attrazctions such as local culture, historical
buildinge &nd ancient pagodes are appreclated by nost

tourists, there is much room for improvement in up-grading




end extension of tourism facilities such as hotels,
transport and other services.

Lastly, it was observed that 1@provement
.nd extensions in tourist attrections and facilities
{s not sufficient. There 1s & great call for improve-
ments in the administration such as extensgion of the
yise period, relaxstion of some formalities in the
entry and exist at the alrport, and also other infra-
structure requirements such as internal flight, rail
and road transport,

48 & final remark, it could be said that
My anmar ‘s tourism is built om her cuitural, historicsl
snd natural attéractions. To lmprove and extend the
‘present market potentials, it ig not sufficient to only
upgrade its present facilities and.services buﬁ musgt
strive to bring gut changes 1n ths infrastructure as

well ag administrative formalities.



INTRODUCTION

J
The Union of Myanmar is undergoing a period of

change. The open-door economic policy which it had re-
cently adopted called for economic reforms in various
sectors of the economy. One area which could avail itself
of the advantages to be gained by the change ;n economic
policy is tourism. The earnings of foreign exchange by
this sector would greatly be enhanced by the open-door
policy.

‘Investment which 1§ an important criteria of
economic. development entails not only domestic currency
but largely foreign exchange. Thus developing countries
are in dire need of foreign exchange to bring about their
economic development.

Foreign exchange can be obtained either from
International Organizations in the form of loans and aids,
or earned with exports. One very obvious means to increase
foreign exchange is by increasing export earnings. Accord-
ingly Myanmar had made expanded efforts to increase volume

of export as well as to add new items of exports.



Unfortunately, after 1980, the rate of world
economic growth declined, especially in industrialized
nations. During the past three years, there was a rise
in commodity prices. as well as increases in inflation and
unemployment, In addition, due to the raising of bank
interest rates and cutting of government spending in in-
dustrialized countries, the world currency exchange rates
have become unstable., As the economies declined due to
decrease in investments, the adoption of the policy of
barring imports upset international trade and the finan-
cial market. Also the introduction of agricultural sub-
sidies and protectionism of the developed countries reduced
the price of primary products such as agricultural products
upon which most developing countries have to depend much
and so this effect led to a decline in the export earnings
of the developing countries.

Like other developing countries, Myanmar had
also been more or less effected by the decline in the
prices of primary commodities in the world market, the
rise in the prices of manufactured goods and contraction
of export markets. Hence, it is necessary to find measures
to minimise the adverse effect of the decline in export
prices as well as to expedite the long-run development of
Myenmar's export trade. However, the adoption of the new

open-door policy is expected to remedy their problems by
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pringing in foreign investments. Nevertheless, the
domestic sectors need to continue in their efforts to
earn more foreign exchange. Tourism which has recently
peen developed is now looked upon to contribute largely
to the countries' need for forelign exchange.

Tourist industry is one of the fastest
growing industries of the world today and tourism as an
invisible export has become a major item in foreign
trade. Some developing countries e.g. Mexico 1is largely
dependent on tourism while others obtain a good percent-
age of their export earnings from tourism. Still others
including Myanmar are tryilng to attract as many tourists
as possible.

Fortunately, Myanmar is conveniently situated
on international ailr routes. Yangom and Bangkok, capitals
of Myanmar snd Thailand are centres of the 'round-the-world?
tourist routes. Furthermore, Myanmar has excellent climate
and considerable scenic and archaeological attractions.
Also there are local handicrafts and traditional cultural
festivals which are of particular interest to tourists.
Tourists can visit fabulous pagodas, explore its numerous
archaseclogical sites, relax at palm-fringed beaches. and
see the unspoiled natural besuty of the country. Besides,
it is relatively very inexpensive to visit Myanmar. Added

to this, Myanmar is the closest neighbouring country of
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Thailand, which 1s carrying out tourism on a large-scale
and thereby it 1s particularly convenient for more tourists
to visit Myanmar.

Indowed as it is by nature and such cultural
heritage, there should not be any reason why Myanmar could
not have a flourishing tourist trade. It is only up to
the economy to develop such a trade. To do so, we need to
know the present state of tourist industry to study its
problems, possible potentials and necessary conditions for

its promotion and extension.

0Ob jectives of the Study

The overall ob jective of this thesis is an
attempt to render help in the promotion of Myanmar's
tourist trade. Accordingly the following ob jJectives are

adopted:

(1) to study the existing tourism market,

(2) to study the exchange earnings from foreign tourism
in relation to the number of tourist arrivals,

(3) to study the chareacteristics of tourist arrivals to
Myanmar,

(4) to identify and classify the purpose and expectations
of bourists visiting Myanmar,

(5) to evaluate o - ":. - . Myanmar's tourist services
in thtermsi’ of_géf ability to fulfil tourists' ob-

Jectives and expectations.
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6y To determine the attitudes and opinions of tourists
towards tourist faclillities and services made avail-

able by the present tourist industry.

)

In studying the above objectives, we will

adopt the following hypotheses:

(1) The number of tourist arrivels to Myanmar have been
growing and the current tourism market is relatively
satisfactory.

(2) Earnings from tourism is dependént not solely on' the
number of tourist .arrivals and average length of stay.
but also on the individusl spending pattern of the tourists.

(3) The cultural and environmental attractions available
in Myanmar and the service facilities offered by its
tourist industry are in conformity :with the expectations

of tourists vigiting the country.

Design of the Study

In order to achieve the objectives mentioned
above, and due to the peculiar nature of the area of

study, the methods of research used comprise the following:

(1) Literature research for the theoretical and background
framework which includes:
(a) the theories concerning tourism, and characteris-

tics of tourism,



(b) the study of the Myanmar Hotel and Tourism
Services, its functions and policy concern-
ing tourism and |

(c) the relationship of tourism to economic

development in developing countries.

(2) Field-work research for data collection relevant to

the study including:

-

(a) visits to the Myanmar Hotel and Tourism Services
and Immigration Department to collect necessary

data for analysis and
(b) interviews of personnel at the Myanmar Hotel and

Tourist Services for information about its func-

tions and future plans on tourism,
(3) The period of study is to be from 1977-78 to 1985-86.

The findings of this research study based on
the available data will be presented with practical sug-

gestions to promote the tourist trade of Myanmar.



CHAPTER 1
DEVELOPMENT OF TOUKISM

1.1 gvolution'of Tourism

1,1.1. Meening of Tourism?

Tourism denotes the temporary, short-term
movement of people to destinations outside the places
where they live and work and their activities during
the stay at these destinations., Tourism is a recent
phenomenon. The word 'tourism'® did not appear in the
English language until the early nineteenth century,
and the word "tour' was more closely associated with
the idea of a voyage or pllgrimage or a circuit, as
in the case of a theatrical tour, than with the ldea
of an individual being temporarily away from home for
pleasure purposes which is such a significant feature

of the use of the word 'tourist' today.

: . e
1.1.2 Origin of Tourism

As tourism is & matter of being elsewhere,
and to be elsewhere implies the use of transport. Go
the transport is a necessary pre-condition of tourism

\

and the development of tourism can be identified with

1 Burkart, AJ. and Medlik, S., "Tourism, Past, Present
and Future", 2nd. Ed., London (1381), pp. 3-4, 22-23.

2 Ibidd.



pgrticular modes of transport. Mechanized transport has
made travel possible for a significant part of the popu-
jations of the developed countries a§ least and thus
tourlism becomes & matter of interest and concern to govern-
ments and governed alike. Much of the historicgl study of
tourism is concerned with the development of transport and

other aspects of tourism have followed the evolution of the

-

various modes of transport.

Travel before the Industrial Revolution was
largely a matter of pilgrimages, and of travel for business
or official purposes, and there 1s little evidence of the
extent and volume of private travel in the medieval period.
However, from the end of sixteenth century some growth in
private travel can be detected initially for educational
purposes, and later as satisfying a new curlosity about
the way in which the inhabitants of other parts of this
country, and indeed foreign countries,lived. However,
travel in those days was undertaken only by a small, wealthy,
and mostly landed elite.

In the later eighteenth century, after the
Industrial Revolution, as railway, steamship and other
transportation equipment developed, more travel became
 undertesken. At the same time, accommodation, hotels,
;inns, spas and resorts which is related to travel were

extended. Especially, because of the Industrial Kevolution
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the middle class people became rich and they began to travel
pore in search of new markets. Thus tourism became widespread.

In the nineteenth century, many changes occurred
in much of people which could be traced to the growth of
tourism. The first change is the urbanization of the popu-
jation. Urbanization produced a rapld expansion of middle-
class activity, professional services, government, banking
and so on that created the market for travel by generating
a literate and relatively wealthy elite. The capaclity and
desire of this new middle class to travel was satisfied by
the development of travel at speed and with a comfort never
before known.

Then, in this century, the idea of leisure began
to take hold on the minds of urban man. The railways by
making it possible to live at some distance from one's work,
to commute in fact, had underlined the distinction between
work and leisure; once this distinction had been made on a
daily basis, it soon came to be applied to the working year,
and the concept of &n annual holiday began to be formulated
as & condition of work. By the end of the century, the idea
was a perfectly understood one and town dwellers sought
escape from the towns, at least occasionally.

At the ssme time, as raillways and steamships
provided the means of transport, the emergence of the

modern hotel in resorts altered the accommodation picture.



The hotel, since early twentieth century was more than a
place in which to sleep and the modern hotel had become

an element in the attractions of the resort.

]
i

.3 __Evolution of Tourism sfter World Warsj

The First World War (1814-18) directly affected
the development of tourism in that it confimmed the coming
importance of the motor car. In the same way., the Second
World War (1839-45) confirmed the position of aircraft for
civil use. In neither case were the military actions, of
course, responsible for either vehicle but their military
use gave large numbers of people experience of them,
Indirectly, the two wars were significant for tourism which
we study in the sense that they involved for the first time
the whole population, which was persuaded that a better
material life would be the prize of victory. Moreover, both
wars were fought over many countries and a significant pro-
portion of the populations of all the combatants gained
direct experience of countries other than their own.

The inter-war period was a period of fluctuating
prosperity, depression, and recovery, two periods of some
prosperity being separated by the Great Depression of 1329-31.
The appalling effects of the Great Depression resulted govern-
ments becoming resolved to master this kind of economic tata-

strophe and the period witnessed increasing intervention by -

1 Burkart, A.J., op. cit., pp. 24-25.



the State in matters which an earlier period would have
regarded as outside the competence of government. After
the Second World War, government intervention became even
more pronounced especlally in Europe in order to speed up
recovery and to administer effectively the massive aid of
the Marshall Plan. In the United Kingdom, the immedlate
post-war period was the time of the great nationalizations
which placed most of the country's transport undertakings
in public ownership. The twenty-five years immediately
after the Second World War did not experience the depres-
sions which pessimists had forecasted but instead increased
wealth and prosperity generated in the developed countries,
a soclety with increasing capacity to consume. With this
came inflationary pressures and the erosion of the purchas-
ing power of most currencies, but also a wildespread desire
to travel, and today tourism has become the world's largest
and fastest growing economic activity, with something like
80% of international tourist movement originating from just
twelve rich countries.1

By 1870, tourism had become no longer the pre-
serve of the‘wealthy and the leisured, but rather & mass

market, The populations of the developed countries had the

1 United States of America, Germany, Britain, France,
Canada, Belgium, Netherland, Italy, Switzerland,

Sweden, Denmark, and Luxemburg.
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1evel of education and the disposable income to regard a
holiday as an essential feature of their life, and even
in those years when economic growth slackenea a little,
demand for leisure travel experienced!only a slower rate
of growth and not a decline. The increasing volume of
world trade ensured the growth of business travel in line
with it, the air services concerning the whole world and
the steady reduction in the real cost of air “travel extended
business travel to echelons in companies which would not
have envisaged travelling on business in an earlier period.
The annual holiday was established during the
inter-war years as a reality for a considersble part of
the population and as a realizable goal for all. Enter-
tainment and leisure pursuits and the 1ndustries serving
them all grew steadily. Tourism in its modern connotation
had arrived and was identified as a phenomenon to be taken
seriously. In 1924 the International Union of Official
Organizations for Tourist Propaganda was formed, later to
become the International Union of 0fficial Travel Organiza-
tions, as the world body concerned with tourism. The
Orgenization is known a&s World Tourism Organization (W.T.0).
According to a provisional estimate by
.International Union of Official Travel Organization (I UO T 0),
foreign tourist arriwvals throughout the world to%alled 215
million in 1973. Table = gives the development of World
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Table/1°“J‘ Growth of International Tourism and World Exports.

; (1958-72)
.
International International World Merchandise
Tourist Arrivals Tourist Receipts Exports
Year | Number Increase UBS ¢ | Increase us ¢ Increase
faiditond] Tes™™ previous | $tevious
year (%) (Bil.) | year (%) (Bil.) | year (%)
1958 55.3 - 5.4 - "108,1 -
1969 63.0 13.9 5.8 7.3 115.7 7.0
1960 7.2 13.0 6.8 17.0 128.0 10.86
1961 75.3 5.8 7.3 7.3 134.0 4.7
1962 81.4 8.1 7.8 6.8 141.4 5.5
11963 8.0 14.3 8.3 6.4 154.1 9.0
1964 108.0 16.2 2.6 5.7 172.4 11.3
1965 115.5 6.9 11.0 14.6 186.4 8.1
1966 130.8 13.2 12.5 13.86 203.6 9.8
1967 139.5 6.6 13.4 (%" 214.6 5.4
1368 139.7 O.1 13.8 5.0 233.6 11.6
1963 154.9 3.4 15.5 12.3 _273.2 14.0
1370 168.0 8.4 17, 4% i2.2 312.4 14.3
1971 | 181.0 7.0 13, I 14.4 - -
1372 138,0 3.0 24, 0% 20.6 - -
1973 | 215.0 3.0 28.0% | 16,7 - - f
— " f
* Estimated. |
Source: Planning for Tourism Development, Gearing, Charles E.



Tourism since 1958 in terms of tourist arrivals, foreign
' exchange earnings and comparison with the world merchan-
dise exports.

As can be seen from the table, the volume of
world tourism, as measured by the aggregate number of
tourist arrivals rose about 10 percent annually between
1958 and 1970; and the growth in world receipts from in-
ternational tourism was similar. Although precise figures
are not available for 1971-73, the increase of receipts
rogse considerably over the receipts in 1970. On the other
hand, for the period 1968-70, the world tourism receipts

grew faster than the world merchandise exports.

1.2 Development of Tourism by Region

Concerning tourism, some researchers stated
that one of the most significant impulses in such deve-
lopment of tourism has been the search for the sun.

The Mediterranean countries have been the immediate bene-
ficiaries of the Northerners' sudden discovery that the
en joyment of sunshine, albeit for & few weeks a year can
be anyone's birthright., But, already, more distant com-
petitors have been entering the market.

Also, some European people have had a\strong

desire to visit Asian countries, which were their former
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colonies and thus tourism of these countrles improved.

In some Asian countries tourism became & significant role

jn their economies.

tourist arrivals and tourism receipts by region.

As can be seen from the tables, tourism

The tables(.2) and (1.3) show the

expended in all regions both in terms of tourist arrivals

and receipts.

by Europe and the Americas.,
growth in Asia and Pacific.

Also benefits from tourism was reaped largely
However there was a steady

This is shown by the fourfold

increase in tourism receipts of Asia and Pacific in the

period 1972 to 1978,

Table(1.2).

International Tourist Arrivels by Region.

1972 1974 - 1876 1978
Number Share | Number Share | Number Share | Number Share
Region | (mil- (mil- (mil- (mil-
lion) % lion) % lion) % lion) )
Europe 131.8 21.5 139.7 71.0 165.0 72.7 183,080 72.9
Americes 38,1 20.7 40,0 20,23 45,5 19.2 47.5 18.3
Africa 3.4 1.8 3.9 2.0 4,1 1.8 4,9 1.9
Middle
East 3.7 2.0 4,3 2.2 5.6 1.6 3.8 1.5
South
Asis 1.1 0.6 1.3 0.7 1.7 0.7 2e1 0.8
East Asia
and the
Pacific 6.2 3.4 7.5 3.8 9.2 4,0 12.0 4,6
Total 184.3 100 186.7 100 227.0 100 259.4 100
Source: Burkart, A.J., Tourism, Past, Present and Future.




Table <j_3;. International Tourlsm Receipts by Regicn.

(US 8 %000 million)

1372 1974 ' 1976 1978
Region '
Amount Share | Amount Share | Amount Share | Amount Share
% % %o
Burope 16.2 65.3 21.5 63.8| 27.7 65.4 44,0 67.7
Americas 6.1 24,6 8.7 24.6 11.0 5.2 13.5 20.8
Africa 0.6 2.4 009 2.7 100 2.5 1.5 2.5
Middle
East 0.4 1.6 0.8 2.4 0.8 1.8 1.45 2.2
South Asia| 0.15 0.6 0.2 0.6 0.5 1.1 0.8 1.2
East Asia
and the
Pacific 1.3 D2 2.0 5.9 2.7 6.2 4.0 6.1
Total 24.8 100 4.1 100 43.7 100 65.0 100
Source: Burkart, A.J., Tourism, Past, Present and Future.
s O
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Significence of Tourism

1.8

Importance of. Tourism to FEconomic Devel coment:of

Countries

With the large-scale and rapidly increasing

movement of people wishing to visit new and further-distant

countries, some developing countries began to realize in

tourism a ready-made solution for their economic difficulties




and encouraged possibilities for the future.

In 1963, the United Nations also recommended
that the greater priority sﬂould be g%ven to technical
assistance in the tourism field because of its potential
importance in strengthening development and earning foreign
exchange. Today, internaticnal tourism is the largest sin-
gle item in the world's foreign trade and for some countries
is already the mogt important export industry and earner of
foreign exchange.

For example, tourism has played an especially
significant role in the economies of Greece, Mexico and
Spain, three countries with amenity resources, historical
sites, and antiquities of interest to a breoad range of
visitors, Particularly in S8pain and Greece, international
tourism has grown dramatically relative to the national
economy .

Table(1.4) is a portrayal of relationship between
International Tourism, Gross Domestic Product and Export of
Spain. In 1854, the value of international tourism receipt
was equal to 19.4 percent of the value of exports and this
ratio had risen to 34.7 percent in 13982, However, in the
year between 13954 and 1382, the percentage ratio fluctuated
and rose as high as 92.3% in 1863. In relation to Gross
Domestic Product, this ratio had been quite stable staying

within 3.5% to 5% of G.D.P,




zgglg{igé). International Tourism, G,.D,P. and Export (Spain).
Tourism Gross Exports The ratio of | The ratio of
Receipts | Domestic Tourism Tourism
Year Product Receipt Receipt
(million | (million| (million | to Exports | to G.D.P.
Us #) us $) us #) % %
—~_i 2 3 4 5 6
1954 80 - 464 19.4 . -
1963 679 15,660 736 92.3 4,3
1967 1,187 23,491 1,392 81.0 4.8
1970 1,681 32,552 2,483 67.7 5.2
1975 5,404 98,874 7,807 43.6 3.4
11877 | 4,003 113,440 | 10,612 7.7 5.5
1879 | 6,484 198,541 18,203 35.6 3.8
1980 6,368 191,655 20,721 85.6 3.6
1881 6,716 177,734 20,337 55.0 3.8
1982 | 7,126  |158,245 | 20,522 34.7 4.5

Source: The Journal of Developing Areas.
(January, 19287), p.181.

'Similarly as ASEAN nations have been implementing

their tourism plan to increase the number of tourists, the re-

ceipts from tourism increase more and more.‘_Among them, Thai

Government invested about 100 million baht (3.8 million US #)

to promote tourism in 1987, which is the year of 60th. birth-




day of highly reverd King Bhumipol Adulyadei, as 'Visit

Thailand Year?'.

tourists to arrive at their country.

The Government expected three million

JWe can see from

table(15 that in Thailand earning from tourism had ob-

tained the top position in export income in the years

1982 and 1983 and second in 1981,

Table(1.5). Tourism and Other Ma jor Exports of Thailand.

(million Baht)

Export Item 1981 1982 1983
Tourism 21,455 23,879 25,050
Rice 26,362 22,504 20,142
Tapioca 16,446 19,769 15,387
Textile Products 12,531 14,049 14,346
Rubber 10,840 9,490 11,787
Sugar 9,571 12,933 -
Source: Annual Statistical Report on Tourism in

1.%.92 Other potential benefits from tourism

Thailand, 1983.

Apart from the economic benefit from tourism

there are also other potential benefits in tourism.

following benefits can be expected from tourism:

The

bav ]
&
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(1) Dispersion of development ! e

Tourism, by its nature, tends to distribute
development away from the industrial centres'towards those
regions in a country which have not been developed. Also
tourism can fulfil a component of a regional policy of a
country which aimed at achlieving an equitable balance be-
tween major industrial areas and other non-industrial areas

of the country. -

(2) Effect on general economic development2

The money spent by tourists becomes income in
the hands of the local population in some form or other amnd
is, again, respent or saved. Thus the money originally
spent by tourists may be spent many times, each time giving
rise to a certain amount of 'leakage', either for the pur-
chases of imports or for saving, until the effects of the
original expenditures become negligible. This constitutes
what is known as the 'multiplier effect!. Nevertheless, it
can be said at this stage that expenditures by tourists can

have beneficial effects on all economic sectors and lead to

considerable diversification of industries and other economic

activities.

(3) Employment Opportunities
Tourism is a service industry and could have a

significant effect on countries with surplus labour, To

——. -

1 Peters, Michael, "International Tourism", London (1963),
pp. 10 - 1%Z.

2 Ibid.

3 Ibid.




this service industry, human labour will always be extremely
important. Demand for tourism services has been increasing
rapldly, and this will influence emplqyment opportunities
and consumer goods industries in developing countries. Also 7
the tourist industry may contribute to the development of

the other industries, e.g. leather goods, handicrafts, watch-
making, glassware, food and beverage, speciality confectionary,
recreational equipment and supplies. So Job; are opened up

for the industries. There would also be an increased demand

for government services (for example, policemen, customs

officials, street cleaners, etc.)

(4) sSocial benefits

The tourism has undoubtedly contributed to
widening people's interest generally in world affairs and
to a new understanding of foreigners and foreign tastes.
Thus, the importance of tourism was formally acknowledged
when XXI United Nations General Assembly designated 1967,
as ‘'the International Tourist Year' with a unanimous reso-
lution recognizing that tourism is a basic and most desir-
able activity deserving the praise and encouragement of
all peoples and all governments,

Also, A.J. Burkart and S. Medlik, in their

book, Tourism, Past, Present and Future, describe that

tourism can create goodwill for a country in creating a

better appreciation of other people's way of l1life and



institutions., The visits of tourists afford opportunities
to improve co-operation as well as to project an image of
a country to the outside world., |

When travelling away fromghome, tourists come
in contact with the places they visit and with their un-
habitants and social exchange takes place. Their presence
and their soclal background affect the social structure and
mode of life at the destination; tourists aré in turn
affected by the experience and often carry back home with
them new habits and a new outlook in life,

Tourism also has an educational significance.

In the widest sense, it has the altogether beneficial

affect which contact between people of different races and
nationalities can bring about. In a narrower sense, much
tourist activity takes the form of study trips and attendance
at courses and conferences with specified educational aims

in view,

Tourism is often accompanied by cultural exchange
and by cultural enrichment of those who travel as well as
those at the receiving end. Cultural factors attract tourists
to destination - architecture, historical monuments and the
famous birth places are some of the places most visited by
tourists; festivals and exhibitions rely heavily on visitor

traffic for the audience and attendence.
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In bringing together people of different back-
ground from different countries, tourism, therefore has a
political and social significance; in this and in the acti-
vities in which tourists engage, therg is often also educa-
tional aﬁd cultural significance. |
Politics, society, educational and culture thus |
often provide motivations for tourists to travel away from
home; they influence tourism and tourism in turn has an in-

N

fluence on them,

Due to the above significance of tourism AN
(economic, social, political, cultural and educational
significance) more and more countries have been entering
the international tourist trade and much research has also
been directed at attempting to ascertain the motivations
and attitudes of their main tourist markets. Thus in making
such research, we will need to study the nature of tourism

and technical definitions concerning tourism.

1.4 Teehnicel Definition of Tburism1

Tourism is variously finterpreted by particular
purposes and there are at least three particular aspects,
which usually need to be defined.

The first is the purpose of travel or visit,
which expresses a particular motivation. This has impor-
tant implications for marketing in general and for promo-

tion in particular, as between different types of traffic

1 Burkart, A.J., op. cit., pp. 42-43.
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to particular destinations. Different considerations obtain

in the case of business and holiday travel, ‘visits to friends
and relatives, and in travel for other reasons. A technical
definition of tourism, therefore, first define the categories
of travel and visits which are and those which are not included
for a particular purpose.

Secondly, it is usually necessary to define the
time element. The minimum and maximum period, in terms of
length of stay away from home or in terms of length of stay
at a particular destination may have to be established for
a particular purpese. Thus travel or stay for a period
shorter than a postulated minimum, for example, less than
€4 hours, may be excluded. 8imilarly, a person may be away
from home or resident at a particular destination for so
long that he losses the character of a tourist and this nor-
mally recognized in postulating a maximum period, for example,
a year,

The third aspect is particular situation which
may obtain for particular purposes and it has to be deter-
mined whether they are or not regarded as tourism, for
example, sea cruises and trensit traffic.

Therefore, summarizing the above aspects, the
United Nations Conference on Travel and Tourism held in

Rome in 1963 recommended the following definitions:
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1
visitor: Visitor 1s any person visiting a country other

than that in which he has his usual place of
residence, for any reason other than following
an occupation remunerated from within the
country visited.

The conference likewise distinguished between

two categories of visitors according to the duration of the

journey. The two categories are .

(1) Tourists and
(2) Excursionists.

(1) Tourists: Temporary visitors staying at least 24 hours
in the country visited and the purpose of
whose Journey can be classified under one of

the following headings:

(a) leisure (recreation, holidays, health, study,
religion and sports);

(b) business,-family, mission, meeting.

(2) Excyrsionists: Temporary visitors not making an over-

night stay or staying less than 24 hours
in the country visited. An equivalent
term for 'excursionlsts' is 'day visitors!
and the category may include visitors .

from cruise ships.

1 Technical Handbook on Tourism Statistics, Spain (1881),
pp- 16"’17.




However, in practice, among countries, there
very often exlsts some differences with rega?d to the term
stourists?', In some countries, this term is applied only
to persons who travel for holiday reasgns. But in some
countries, the term 'tourists' refers to persons who travel
for any reason other than to exercise remunerated activity

within the country visited. For example, the definition 8f
tourist of Thailand is defined as follows:

Tourist: Any person visiting Thailand for any reason
other than to exercise remunerated activity
within the country. The person must stay at
least 24 hours but not longer than 60 days
and the purpose of whose journey can be

classified under one of the following:

(a) 1leisure (recreation, holiday, health, study, religion,
and sport);

(b) business; family; mission; meeting.

As it can be seen that Thailand's definition
of 'tourist' meets the world-wide definition described
above, ~ But the definition of tourist defined by Tourist
Burma, one of the department under Hotel and Tourist

Corporstion, does not meet the above world-wide definition

1 Annual Statistical Report on Tourism in Thailand, 1983.




of tourists. The term 'tourists' by our country refers to
foreign visitors who travel for holiday reasons or recrea-
tional reasons. But before we study the definition of
ttourist' in Burma in greater detail, ‘we first need to

study the nature of tourism and some basic distinctions of

tourism.

1.5 .. Nature of Tourism and Some Basic Distinctions

As in trade, so in tourism, a distinction is
drawn between domestic or internal and foreign or inter-
national tourism. In domestic tourism, people travel out-
side their normal domicile to other areas within the country.
They normally find it easy to do so, because there are nei-
ther langusge nor currency nor documentation barriers.
Their own language serves as a medium of communication,
the currency which they use in everyday life continues to
be the medium of exchange; there is no need to meet parti-
cular requirements of documentation. It follows that
domestic tourism has no balance of payments implications,
except that it may be a substitute for foreign tourism,
and therefore, result in saving of foreign currency of
indigeneous people and a redﬁction of income for countries
which would have been visited. \

When people travel to a country other than
that in which they normally live, aﬁd which is a separate
national unit with its own political and economic system,

they are involved in international tourism. The difference

—— S,

1 Burkart, A.J., op. cit., pp. 43-45.
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petween domestic and foreign tourism depends on the extent
to which the country visited has a different language, a
different currency, and to which obstacles to free movement
exlst between the country of residencé and the country
visited. Of these differences the latter two are the most
significant. Where different currencies are involved,
tourism has repercussions on the balance of payments because
each country has to balance its transactions-with the rest
of the world. Where in the crossing of national frontiers
obstacles are put in the way of tourists by the authorities,
the requisite documentation may restrict and regulate the
flow by means of passports, visas and other conditions of
entry and movement to be met by tourists.

However for the true understanding of tourism
the distinction between domestie and foreign tourism is
better regarded as one of degree rather than one of substance.
If tourism 1is viewed in this way, aspects of common signi-
ficance can be recognized and evaluated. But today the
distinction is diminishing, as language barriers are being
lowered with improving language skills, especially on the
part of the population of host countries, as currency and
custom unions are developing in number and intensity, and
as the free movement of people between countries is growing.

Also tourism is classified for various reasons

according to purpose of visit. A broad distinction based




on purpose 1is between holiday, business, and common interest
tourism; the third category includes tourists with other
speciflc purposes for their Journeys and is sometimes sub-
divided further into visits to friends and relatives, or

for study, health, religious, and other miscellaneous purposes.
This distinction is of relevance for marketing and for the
physical development of facilities, as well as for other
aspects of visits. ,

Another distinetion of growing importance is
between individual and group travel and gquite separately,
between independent travel and inclusive tours. In the
former case, the terms denote no more and no less than that
the tourist moves about individually or as a member of a
group, irrespective of the way the travel and stay is
arranged. The distinction is of some significance in the
handling of traffic and in the reception of tourists at
destinations.

The classification of travel and tourism into
independent travel and inclusive tour is based on how the
individual elements of a trip are bought by the tourist.

In the former case transport, accommodation, and poésibly
other elements are arranged separately either by the tourist
himgelf directly with the carrier, hotel or another supplier,
or through a travel agent. In the lattercase, the tourist

buys a trip, for which he is unable to distinguish the pre-



paid cost for his fare from the cost of accommodation and
other elements; this arrangement is also known as the
vpackage tour'. The tourist may then move ‘about as an in-
dividual or as a member of a group, according to the par-
ticular arrangement entered into; the terms 'group' and

tinclusive' may, therefore coincide 1n specific instances,

put they describe two distinct forms of holiday or trip.

Some other terms have been often applied more
or less discriminately to tourism, in particular mass,
popular, and social tourism, to which it is desirable to
attach more precise meanings at the outset.

Mass tourism refers to the participation of
large numbers of people in tourism, a general characteristic
of developed countries in the twentieth century. 1In this
sense the term is used in contrast to the limited partici-
pation of people in some specialist forms of tourist acti-
vity, such as yachting, or in contrast to the situation in
developing countries or in countries with extreme inequili-
ties of income and wealth or, indeed, to the limited extent
of tourist activity everywhere until a few decades ago.

Mess tourism is essentially a quantitative notation, based
on the proportion of the population participating in tourism
or on the volume of tourist activity.

Popular tourism denotes tourist activities

meeting with a.wide aceceptance by people, because of thelr



attractiveness and availability. The acceptance may be due
to the meeting the needs or tastes of people or more parti-
cularly to being available at a low price. Popular tourism
is, therefore, essentially a qualitative noticn, although
by its nature it may give rise to mass tourism.

As distinct from the two, social tourism is
concerned specifically with the participation in tourism
of people of limited means and others diéadvantaged.through
age, disability or femily circumstances, and with the mea-
sures to encourage this participations and to make it possible,
Although many individuals and groups with whom social tourism
is concerned are often identified with workers?! travel, it
is neither exclusive to them nor confined to them. Action
in social tourism is concerned in practice with subsidies,
special facilities, and other measures, sometimes of a co-
operative nature, sometimes by the State or another third
party, to make participation in tourism possible in the
interests of society and the well-being of those covered

by the term 'social tourism?'.

1.6 Classifications and Characteristics of Tourism in Burma

Burma's tourism is divided into two classifi-
cations: domestic tourism and foreign tourism as the first

distinction given by A.J. Burkart and S. Medlik. Domestic




tourism is concerned with travel of indigenous nationals
from their normal domicile to other areas within the
country., Foreign tourism is concerned with foreign
visitors who travel to Burma for recreational purposes
only. This distinetion 1s important because there exists
some differences between domestic and foreign tourism,
but we will devote this thesis to foreign tourism,

According to the purpese of visit, the foreign
visitors are classified as: the holiday visitors or re-
creational visitors, the business visitors, and the common
interest visitors. This distinction 1is also of significance
for marketing and for the physical development of facilities,
as well as for other aspects of visits,

However, the Burmese Authorities issue 'Tourist
Visa' to foreign visitors whose purpose is purely recreation.
Thus, in this thesis, the term 'tourist®' will be used to
describe only recreational visitors or visitors entering
Burma with Tourist Visa. (Here, recreational tourists in-
clude those who visit the country for purpose other than
business which includes historical and cultural interests,)
Because of this unique definition of tourist, we need to be
careful in the use of the term in comparing with the tourist
industries of other countries which as defined by the World

Tourism Organization (W.T.0) include all types of tourists.
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Types of Tourists

Again, the recreational vlisitors or tourlsts
are clasgssified according to their travel and stay arrange-
ment: foreign indépérndedt tourists and package tourists.

If a tourist arranges to purchase tourist
gervices such as transport and accommodation, some in
advance and some only on arrival at the destination, then
he is classified as an indépérndeait tourist.. But a tourist
who arranges for all services in advance before his arrival
at the destination is classified as aApackage tourist.

The advance booking of package tourists facili-
tates the tour operators or the travel agents who have the
opportunity to arrange all the tourist services for the
convenience of the tourists during their stay in the country.
Moreover the package tourists can avail themselves of the
benefits of inclusive price offer. (The inclusive price is
usually significantly lower than that which could be obtained
by conventional methods of booking transport and accommo-
dation separately from individual hotel and transport.)
Besides, from the point of view of exchange authorities
the package tour arrangement eliminates the possibility
of exchange leaskage as advance booking assured the declared
package tour price.

Thus developing countries like Burma benefits

more from package tourists than individual tourists.
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CHAPTER 1II
BURMA'S TOURIST TRADE

9,1 Burma and Berly Travéllers

Geographically, Burma 1s a coastal region with
its sea-comst of 1200 miles. Hence it has had many sea-
ports from earlier centuries. From historlical and literary
records, it could be seen that most foreigners especially
Europeans had come to Burma for various purposes ever since
the navigational exploration.

Early in Thirteenth Century A.D., Marco Polo,

" an Italian traveller passed through Tagaung, the ancient
city of Burma on his way from China., Also in Fifteenth
Century A.D., Vasco-de Gama, a Portuguese first discovered
a sea-route to India through the 'Cape of Good Hope'.

Since that time Europeans such as Portuguese, Dutch, French
and English had ventured to the East including Burma in
search of knowledge in geography, astronomy and navigation
as well as for missionary and trading purposes. Thus
Fifteenth Century A.D. was the period in which most Westerners
came to Burma. At that time, famous Nicolo Di Conti from
Venice came to Burma and reached as far as Ava, a Burmese

ancient city. In 1563 A.D. and 1587 A.D., Caesar Frederick,




gn ltalian and Rulph Fitch, an English,lalso came to Burma
and they wrote personal records of Burma and thus introduced
Burma to the whole world. l

By Twentieth Century A.D., many foreign travellers
have visited Burma. Among them, was Rudyard Kipling, an
English literian who composed the famous poem 'On the Road to
Mandalay'. The publication of this book of verse became a
ma Jor attraction of visitors to Burma and th&s contributed large-
ly to tourism in Burma. Added to this was the fact that
Burma was a British Colony and a place with which Westerners
had been familliar. All these combined to help boost the

arrival of tourists to Burma.

2.2 Burma and its tourist attractions

To be a place where most tourists visit, the
place should possess tourist attractions. Tourist attractions

can be divided into two parts:

(1) natural attractions and

(2) man-made attractions.

Charles, E. Gearing subdivided the attractioms

into the following as shown in Table (2.,1).

(1) natural factors
(2) social factors \

(3) historical factors
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{4) recreation and shopping facilities and
(6) infrastructure, food and shelter.

(1) Natural Factors ;

It includes natural beauty of the place, its
pleasant scenes and its comfortable weather. e.g. sea-
beaches, waterfalls, natural stone caves, lakes, mountain
scenery, flora and fauna are natural attractiyns. Comfort-
able weather means its pleasant season, temperate and fair
weather, and its getting enough sunshine.

Fortunatély Burma's geographical condition pro-
vides it in scenic mountains, pleasant sea-beaches, water-
falls, a famous extinct volcano, natural caves and many other
tourist attractions such as Mount Popa, Ngapali and Inle Lake
etc. Moreover the equitable climate with enough sunshine has

made Burma a favourite spot or the international tourist route.

(2) social Factors

Social conditions which attract tourists to any
particular place include traditional festivals, culture and
tradition of its people and the hospitality and cordisl
treatment which its people has to offer.

It has often been said that Burma is a land of
festivals. Fach of the twelve months of the year has some-
thing to celebrate in a festival. For examﬁle, the first
month in the Burmese Year Tagu (April) has the Water Festival




Table (2.3). Criteria for Judging Touristic Attractiveness

Pimg

e

group Headlng

Criteria

Consideration

|

Natural Factors

Natural besuty

Climate

7

General topography;
flora and feuna; pro-
ximity to lakes,rivers,
sea; islands and 1slets;
hot and mineral-water
springs; caverns; water-
falls.

-

Amount of sunshine;

temperature; winds;
precipitation; dis-

comfort index.

social Factors

Artistic and
architectural
features

Fegtivals

Distinctive
local
features

Fairs and
exhablits

Attitudes
toward tourists

Local architecture,
mosques, monuments,
art museums.

Music and dance festivals;
sports events and
competitions.

Folk dress; folk music

and dances (not organized);
local cuisine; folk handi-
crafts; specialized
products.

Normally of a commercial
nature.

Local congeniality and
treatment of tourists.

Historical
Factors

Ancient ruins

Religious
Significance

Existence, condition and
accessibility of ancient
ruins.

Religious importance, in
terms of present religious
observances and ‘practices.
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Group Heading

Criteria

Considerstion

Recreational and

Shopping
Facilities

Sports facilities

Educational
facilities

Facilities
conducive to
health, rest
and tranquility

Hunting; fishing; swim-
ming; skiing; sailing;
golf; horseback riding.

Archaeological and
ethnographic museums;
z00s; botanical gardens;
aquarium,

Mineral-water spas; hot-
water spas; hiking trails;
picnic grounds.

Night time Gambling casinos;
recreation discoteques; theatres;
cinemas.
Shopping Souvenirs and gift shops;
facilities handicrafts shops; auto-
service facilities
(beyond gasoline dispens-—
ing stations); groceries
and necessities.
Infrestructure Infrestructure Highways and roads; water,
and Fooed and above'minimal electricity and gas;
Shelter touristic safety services; health
quality? services; communicatioms;
public transportation
facilities.
Food and lodging Hotels; restaurents;
facilities sbove vecation villages;
"'minimal touris- bung&lows, motels;
tic quality camping fecilities.
Source: Charles E. Gearing, Planning for Tourism

Development, p. 93.
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to wash away the dirt grime and misfortune of the old year.
Similarly Thadingyut has the festivel of lights to celebrate
the closing of the Buddhist Lent. Both these festivals are
very popular with the tourists. ‘

For tourists interested in the study of culture
and tradition of people Burma has to offer its unique tradi-
tion and custom. Burma has preserved the tradition of close
family tie, respect for elders, reverence for Buddhism and
single native dress, all of which tourists fascinating to
observe and study. From records of tourists who had visited
Burma, mention was made of the Burmese as a race of happy and
fun-loving people, respectful of religion, steep in tradition
and always friendly, cordial and hospitable to tourists whom

they regard as guests of the country.

(3) Cultural =mnd Historical Factors

Architectural works of art, remains of encient
pagodas, buildings and temples which survive through natural
destructions, buildings or places where ancient kings or
presidents resided, pieces of aestroyed buildings, shrines
and cetiyas and inscriptions sre things and places of cultural
and historical interests for tourists.

Burma 1is fortuhately bestowed with a vast cultural
and historical heritage. Hence its tourism is based on its

A

own national culture. Places where cultural attrsctions
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abound are marked tour centres.1 Examples of such places of
cultural and historical interests are Pagan, the richest
archaeological site in Asia as well as in Burma and Mandalay,
the last capital of the Burmese kings, abundant in historical
relics such as palaces, royal monasteries and ruined shrines.
Thus Burma tourism market could extend as far as its facili-

ties would permit.

(4) Recreational and Shopping Facilities

Recreatiohal and shopping facilities that tourists
expect to find are sports facllities such as hunting, skiing
and golf; educational facilitles that are like museums and
libraries; facilities conducive to health, rest and tranqui-
lity and opportunities to shop for curios, souvenirs and
local ethnic products.

In this respect, Burma does not have much to
offer., There is the Rangoon Zoological Garden and National
History Museum, Archaeological Research Museum and Maymyo
Botanical Garden which could be of interest to some tourists.
There are very limited sports faclilities which we could say
are tourist attractions.

To go shopping, Hotel and Tourist Corporation
has a Diplométic Store in Rengoon., This store caters not
only to the diplomﬁtic community but to anyone who can offer
foreign exchange so-that tourists enjoy right to purchase

from the store. The store offers various types of handicrafts

1 The tour centres of Burma are shown in Appendix (%).
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such as lacquerwares, and precious stones... Any purchsse
made from the store can be taken out of the country with-
out any export permit. In addition, there are Souvenir
Shops at Government owned hotels in every tourist centres,
catering especially for tourists. Moreover, there are
other private own srts and crafts shops, art studios from

which tourists can obtain object de-art.

(5) Infrastructure, food and shelter -

These attractions can be divided into two:
jnfrastructure and superstructure.

The infrastructure includes all forms of con-
struction on and below ground required by any inhabited area
in intensive communicetion with the outside world and as a
pasis for intensive human activity within. It includes roads,
highways and parking areas, railway lines, harbours and air-
port runways as well as utility services such as water,
electricity and power supply. The latter, superstructure,
consists of passenger traffic terminals, hotels, restauranté,
entertainment and shopping facilities, and the like,

To fulfil these requirements the government is
building the infrastructure facilities such as express-ways
and roads,bridges, sea-ports for the country's physical deve-
ljopment within the limit of the country's finance, For examnle,

Rangoon-Mandalay Express Way Pro ject, Rangoon International




Airport Extension Project and Rangoon Port Development

pro ject are now being implemented and they may help
promote tourism., Thus it can be expected:that the infra-
structure development can be of beﬁgfit not only to the
local people but also for tourists convenience in visiting
Burma as well as in sight-seeing within tqQ country.

Likewise the Hotel and Tourist Corporation is
trying its best to satisfy tourists during their stay with
convenience in accommodation, food, shopping and sight-
seeing facilities. Table (2.28) shows the existing hotels
that are ren by the Hotel and Tourist Corporation. Further
the Ministry of Trade has empowered the Hotel and Tourist
Corporetion to form Hegicnal Tourism Committees in ma jor
tour centres vo systematically carry out tourist trade. The
committees =re to co-ordinate end supervise registered pri-
vete tourist businesses. i.e, the businesses of hotels and
guest-houses, tourist transportation businesses and tourist
guides.

Therefore, with the concerted efforts made by
the Hotel and Tourist Corporation and the Regional Tourism
Committees in the coordination, supervision and operation
to ppomote tourism, added to which is the various tourist
attractions that Burma has to offer tourists, there is
every reason to expect that the foreign exchange earning

through tourist trade will be greatly increased.



Table \2.%) .

Hotels and Guest Houses owned by the

Hotel and Tourist Corporation (1985).

Centre Hotel Number
Rooms | Beds
Rangoon Inya Lake Hotel 229 398
Strand Hotel 100 188
Thamada Hotel 58 98
Kandawgyl Hotel 35 66
Sakhantha Hotel 13 26
Dagon Hotel 1e 20
Garden Guest House 16 40
Mandalay Mandalay Hotel e 144
Myamandalar Hotel oY) 66
Nanmyaing Hotel 30 538
Maymyo Inn 12 20
Pagan Thiripyitsaya Hotel 68 136
Irra Inn 25 50
Pindaya Guest House 14 =7
Meiktila Wunzin Hotel 2e 44
Pegu Shwewatun Hotel 16 32
Sandoway Ngapall Beach Hotel 36 72
Taunggyi Taunggyi Hotel 45 N.A.
Kalaw Hotel 24 N.A.

Source:

Tourist Burma.
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2,2 Burma's Tourism Policy and Its Markets

Mention was made in the last section of Burma
having excellent climate and possessing many tourist
attrections, esvecially naturel att;actions cultursl
attractions and recreational attractions. Accordingly it
bases its tourism policy on its own national culture and
deems as tour centres, places of cultural interest and
natural sttractions. Furthermore, records of visitors who
came to Burma show that tourists who came }of recreational
purposes far outnumbered those for business and other common
interest visitors. This can clearly be seen in Table (2.3)
and. Figure (2.1).

Hence, we can deduce that people who come to

Burma are mostly recreational tourists in search of cul-

tural and historical interests.

2.4 The Role of Tourist Trade in Country's National“

Bconomic Development

Many researchers of tourism agsserted that tourism
could have many benefits to tourist receiving countries. The
most important and most apparent impact oftourism to host
countries is the economic impact. Some countries having
tourism as a major item in their export trade have largely
improved their balance of payment situation. In Burma, the
foreign exchange earning from tourism in relation to other

export earnings has steadily increased over the last decade.
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Table (2.&). International Visitor Arrivels by Purpose
of Vigit.
Y OET Purpose of Visit Total
Tourist Business Others

1975 Number 16,326 7,486 2,305 26,117
% 62.5 28.7 8.8 100

1976 Number 18,571 6,235 3,014 27,820
% 66.8 22.4 10.8 100

1977 Number 22,076 4,344 5,125 31,545
% 70.0 13.8 16.2 100

1978 Number 21,908 3,818 926 26,651
% 82.2 14.3 3.5 100

1979 Number 22,208 5,084 6,478 33,770
% 65.8 15.0 19.2 100

1980 Number 25,630 5,456 6,941 37,927
% 67.3 14.4 18.3 100

1981 Number 28,070 6,501 8,109 42,680
% 65.8 15.2 19.0 100

1882 Number 29,910 6,807 7,317 44,034
% 67.9 15.5 16.6 100

1983 Number 29,668 825 6,940 37,433
% 7%, & 2,8 18.5 100

1984 Number 29,590 2,668 5,361 37,619
78,7 7.1 14.2 100

1986 Number 33,711 3,247 4,376 41,334
% 81.6 7.9 10.5 100

Source:

Tourist Burma.
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This is shown graphically in Figure e

Table (2.4) represents foreign exchange receioct

from tourism and Export foreign exchange earnings and G.N.P.

for Burma. From the table, it can pe calculated that the

average annual rate of growth for tourism receipts was 18%

compared to 10.59% of export earnings and ¢% of Gross

Netional Produet. Thus the tourism receipts have made some

contribution to the Balance of Payment although not as

significant as export earnings.

Moreover, the tourism receipts have tripled in

size relative to G,N.P. from 0.14% of G.N.sP. in 1975-76 to

0.

%6% in 19685-86, Similarly while the value of tourism

receipt was 1.2% of the value of total exports in 1397%-76,

this figure had risen to 2.3% by 1985-86. Hence tourism

has become an increasingly important source of foreign ex-

change for Burma.

In addition to this direect economic effect on

the country, it can have indirect or induced effect such

At
as regional income multiplier effect to the country's

15

In basgic economic theory, the effect of a change in invest-
ment, on income and on employment is analysed, If the an-
nual flow of investment changes by a certain amount, by

now much will income and employment change, is the cuestion
posed. In the case of tourism, the definition applied

will be the change in income generated by an increace or
decrease in expenditure by foreign tourists.
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economy . Moreover, tourism enhances regional development by
utilizing the productive forces of the region and thereby
fulfilling planned proportional development of the regions
which is of the obJjective of the country's,overail economic

plan.

2 5 " The Limitstiohs and Problens of Tourism

As has been described, while tourism can have
the potential benefits, both direct and indirect to the
country, there is a wide range of problems in developing
tourism., Thus we need to analyse the problems and limita-
tions and find ways and means to overcome them.

The first problem is that tourism is to a con-
siderable extent a seasonal activity. During peak tourist
season, the avallable tourist facllities are not sufficient
to meet the demand. Consequently, a lot of package tour
~which otherwise could have been serviced had to be forfeited,
reducing the foreign exchange earnings from tourism. Besides
this leads to an undesirsble image for the country. Hence,
there is an urgent need for developing new hotels and expan-
sions of existing hotels and this problem can be solved by
implementing hotel development program. On the other hand,
the low season would result in wasteful use of resources
such as accommodation and transport fagilities. 1In bther

countries this problem is usually overcome by off-season
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price reductions. By doing so it can be an attraction for
budget-minded tourists and thereby increases the tourist
arrivals to the country. '

The next problem stems from the entry-visa and
passport requirements. To enter Burma, tourists must pre-
sent a valid passporp and tourist visa obtained at one of
Burma's overseas embassies or consulates. Some embassies
require about a few weeks to process the visa upsetting the
tour programs and delaying the arrivals to Burma. This
could be due to the improper instructions or insufficient
processing personnel at the embassies. This problem can be
corrected by improving the services rendered by embassies.
Moreover, the tourist visa petiod 1s very limited in Burma.
This greatly inconvenienced in tourists in their arrangement
of the tour. Thus the visa period extension should be made.

The third problem of tourism is of social nature.
The local people especially youth come in contact and inter-
act with tourists who come from various countries. In doing
so they are likely to be influenced by behavior, style of
dress and attitudes of foreigners which are not desirable
according to Burmese culture and tradition. In some cases
tourism can lead to increase 1in use of drugs, prostitution
and theft., These problems at present are not very signifi-
cant, but cautions h&pdling of the problems may result in

growth of tourism without these undesirable negative effects.




In addition, the question of health has also to

be considered. Tourists suffering from such diseases as

AIDS, Cholera and Syphillis may spread these diseases by
having contact with local people during their stay. This
problem must be recognized as a constraint in tourism deve-
lopment. Burma admits tourists only with certificate of
{mmunization not requiring blood tests as in other countries
to certify them as being free from AIDS. .

Last, but not least, contravention of country's
Foreign Exchange Control Regulation is a prdﬁlem fﬁced by
every country which carries out tourism. For example, some
tourists (especially foreign independent tourists) finance
their stay by sale of personal belongings: and duty-free
goods and usually undertake black-market exchange for foreign
currency. So this effects the foreign exchange earnings.
However the problem can be surmounted with a further
strengthening of control system through customs and police
checks. But this measure would have a very negative effect
on the attitude of package tourists. So in Burma, it has
been prescribed for foreign independent tourists starting
from May, 1987 that at least ¥ 100 are required to be ex-
changed with local currency at the time of entering Burma.
Therefore, this means of prevention of Foreign Exchange

Contravention may possibly increase Country's Foreign

Exchange Earning.




2.6 ‘Necessary Cénditions for the Suceéssvof’ Taurdism Develoomeht

The growth and development of tourism are not
without problems. Thus it is to be noted that both the
government authorities and the organization which carries
out tourism have responsibilities to solve all the problems.

Firgt, the Government Authorities should recog-
nize the international tourism as a potentially important
economic sector and a type of export activity of the country
as well as a means of increasing international understanding f
and cross-cultural exchange and should encourage for tourism

development by making investment on infrastructure develop-

ment of the country. Also the tourist visa period extension
should be considered. At the same time the Government must
provide legal basis for developing tourism and for establish-
ing a well-structured tourism organization that can give some
directions or a sound basis for promoting tourism,

Secondly, for the efficient development and
operation of tourism, effective organization and co-ordination
in all its aspects is essential. Tourism is a multi-sectoral
activity requiring the participation of several government
agencies. For tourism to function effectively, co-operation
and co-ordination is necessary. Also the level of organiza-
tion structure which would take the responsibility of tourism
should be a high level organization such as that of the
ministry.
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Moreover all the government organizations con-
cerned with tourism need to/ggyglgpe tourism in a carefully ’
planned, controlled and orgaﬁized manner so that all aspects
of tourist facilities and services function in an efficient
and integrated manner and meet the international standards
where appropriate, in order to handle increasing numbers of
tourists and achieve greater visitor satisfaction and improve
tourism revenues without leading to unduly.expensive tourism
development and prices.

The existing government organization, Tourist
Burma, under the Hotel and Tourist Corporation, which is
responsible for tourism is a small one compared to other
related organizations such as Burma Airways Corporation,
Burma Railways Corporation and Inland Water Transport
Corporation etc. Moreover the organization is not free to
make all decisions which are relevant to tourism, but has
to report to higher authorities in most cases for decisions
concerning transportation, accommodation and entertainment.
The resultant red-tape involves delays in the practical
carrying out of arrangements necessary for the convenience
of tourists. Thus the present organization cannot effectively
handle large tourism operation especially in peak periods.
Hence there should be a high level organization consisting
of representatives from all agencies involved.in any aspect

of tourism such as Burma Alrways Corporation,,Burma Railways




Corporation, Inland Water Transport Corporation, Road Transport
Corporation, Department of Culture, Department of Museums etc,

The organization should be empowered to make instant decisions

whenever necessary to carry out tourism operations.

Thirdly, the organization concerned with tourism
should have a sound marketing plan which 1s a prerequisite
tool for successful tourism development. A necessary basis
for development of a marketing plan is analysis and research
of the current tourism market situation and developing trends
to identify the problems and opportunities and possible courses
of action that can best achieve market ob jectives. A sophis-
ticated activity such as tourism requires that it be well
researched and analysed wiﬁh an implementation program estab-
lished that reflects constant effort to achieving the market
goals.

Finally, the authorities should consider the
possibility of Burma Jjoining through the Hotel and Tourist
Corporation the World Tourism Organization and its regional
affilistions such as the Pacific Area Travel Association,
South-east Asian Promotion bodies and regional travel agent
associations., These organigations are very active in pro-
viding .a wide range of tourism services, annual conferences
and seminars. Also the members of these organizations can
obtain the important market research data and the latest

marketing and .operational techniques among other benefits,




Thus the authorities should consider joining at least some
of these organizations in order to strenghhen the tourism

development .




(o))
=

CHAPTER III
OVERVIEW OF THE TOURISM MARKET

)

Any business that wishes to penetrate aggres-
sively its market must establish an effective marketing

program, In tourism, the term ‘market' means -

(1) the actual or potential customers (passengers,

visitors, guests) of a tourism service or desti-

nation,

(2) the geographical area, a country, region or city
from which a service or destination draws custo-

mers,

(3) the demand for a certain type of service or
destination, for example, the package tour
market or the market for travel to a certain

place.

A marketing program is an integral part of a carefully

thought out marketing plan. A successful marketing plan
must begin with the analysis of the existing market. One
of the meang to study the tourist market 1s to undertake
a marketing research program. This program should answer

the following question:




must

(1)

(2)

(3)

(4)

(5)

Firstly, what is the total size of the current
market? and
Secondly, how can the maximum share of that

market be obtainedé

To answer these guestions, marketing research

establish as

What is the current market for tourish to the country?
From which countries do the visitor come? What type

of people come? Is the market changing and if so, how?

What are the prospects for growth, and from which mar-
kets will the growth come?

What are the needs and wants of the visitors and
potential visitors? What type of accommodation
and other facilities are required to maximise

visitors en joyment?

How does our country stand in relation to compe-

titors on these essential points?

Having ascertained the current market, the growth
potential, the needs of the market and the country's
relative standing, how can the particular tourism

\

product be marketed to the best advantage?
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There are two principal methods in obtaining
above information on market: desk research and field

research,

(1) Desk Research is concerned with the analysis of

existing data and is a quantitative analysis

primarily concerned with the number of visitors.

(2) Field Research is concerned more with qualitative
than quantitative data. It studies attitudes,
motiwations and influences, and the facts about
what kinds of people come to the country and why,

how they come and how they can be persuaded to come

more often.

The study in this chapter and the next two
chapters are discussion of the answers to the questions
raised above and following the methods Jjust mentioned.
Hence we have adopted as the main ob jectives of the study

in this thapter the following:
(1) to study the existing tourism market, and

(2) to study the foreign exchange receipts from tourism

in relation to the number of tourist arrivals.

Y
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To do so, we have adopted the follcwing hyvotheses:

(1, the number of tourist srrivals to Burme have been
growing and current tourism market 1is' satisfactory,

(&) Bernings from tourism is dependent not soiely on the
number of tourist arrivels and average length of stay

but also on the individual spending pattern of the tourists.
3.1 Tourist Arrivals to Burmaz
First we will undertaske to study the tourism

market by looking ot the tourist arrivals to Burma for the
period 1:77-78 to 1385-86, Table (3.1) shows the number of
tourist arrivals tc Burma for the vperiod,

As given in this table, the number of tourist
arrivals gradually increzsed except for the years 1978-79
and 1988-84, Particularly, tourist arrivels to Burma in

1985-86 totalled 35,948 showing a significant increase of

58,26% from the year 1377-78. The decrease in tourist
arrivals in 1978-79 and 1983-84 was paertly due to the crash:
of Burma Airways Corporation (B.A.C.) eircraft which took
place in March 1978 and the attempt at the life of

Chun Doo Hwan while on & visit to Rangoon in 1983,

It could be assumed that but for these two
unfortunate events, the tourist arrivals would successively
increase from 1377-78 to 1985-86. In general, we may con-
clude that the tourism market of Burma is considerably

improving.
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Moreover, the same data can be used to
forecast the number of tourist arrivals in the future.
In doing so, the best trend line using the time series
of 1977-78 to 1986-&7 has to be esgimated:

As shown in Appendix (2), the best fitted

trend line is found to be linear and the eguation is

as follows:

N

Y, = 19512.4 + 1623.23t (4 = fnal 4997780

From the equation, since regression co-
efficient is + 1823, the tourist arrivels increase
by ebout 162% per year on the average. The trend line
and original series are plotted in figure (o

The forecasted number of tourist arrivals

for the year 1386-57 to 1289-90 are as follows:

Year Forecasted Number of Arrivals
128687 55745
1987-88 31368
1988-69 48891
12863-30 40614

The forecasted arrivals are based on the
past arrivals and thus they are influenced by the limited
conditions of Myenmar tourism market prevailing in the
past. If the favourable conditions like extension of

visa period, making gyailable improvements in tourism




facilities and services, and the diversification of
the country's economy, the actual arrivals can be

expected to be greater than the forecasted arrivals.

Table (3.1). The number of Tourist Arrivals to Burma.

(1277-78 to 1385-86).

Year Number of Tourist Increase over
Arrivals base year
%1977-78 22,715 &
1978-79 21,168 = 6,88
1979-80 22,930 0,92
1980-81 27,298 20,09
1981-82 28,110 23,75
1982-83 30,741 85,33
1983-84 28,998 27,66
1984-85 ‘ 30,779 35.50
1985-86 35,948 58.26

* 1977-78 Base Year

1977-78 is chosen &s the base year because prior to that
year, tourism functions were undertaken not exélusively
by Tourist Burma but includes Tourist Information Services

under Burma Airways Corporation.




Secondly, we will examine tourist arrivels by

their place of origin,

5.2 Tourist Arrivels to Burma. by Rekion

Table (3, 2) shows the percentage of tourist
arrivals by place of origin. It can be seen from this
table that most tourist arrivals are from Western Europe
region comprising 52% - 60% in the years covered. The
second place is taken by tourists from Asia and Pacific
followed by North America and Middle East. Arrivals from
Latin America, Eastern Europe and Africa are almost negli-
gible. This is clearly shown in figure (3:2).

From the analysis of place of origin by region
we can see that Western Europe which is very much farther
from Burma than Asia and Pacific represented a much greater
share of the tourist market, This is an indication that
distance is a very minor factor influencing the tourism
market .

However, the study of the trend in the rate of
increase in tourist arrivals from West EBurope, North Americs,
snd Asia and Pacific revealed that the growth rate of North
America had been lower than that of West Europe up to the
year 1983-84 when it overtook and surpassed for the remain-
ing two years under study. This can be seen in table (3, 1)

and figure (3.3).
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Thus 1f this trend in the growth rate continued

North America and West Europe would be the main generators

of Burma tourism market in the future.

Table(%3,%). Growth Rate of Tourist Arrivals from North
America, West Europe and Asia and Pacific.
North America West Europe ° Asia & Pacific
Year Number  Growth Number  Growth | Number Growth
Rate Rate Rate
1977-78 | 3,672 - 11,814 ~ 6,861 -
1878-79 3,206 - 12.72 11,627 -.1.58! 5,943 —(13.25)
1979-80 3,02 - 5.4 ) 12,706 9,28 6,669 12.056
1980-81 5,324 9.6 15,551 22.39 7,986 18.93
198182 5,614 8.7 16,446 5.76 7,712 ~ 3.43,
1982-83 4,257 17.8 18,226 10.82 7,878 2.15
1983-84 4,987 17.2 16,961 —(6.94 7,009 ~ 11.03
1984-85 5,648 15.2 17,684 5.44 7,247 4.4
1986-86 6,929 28,7 21,632  20.96 7,385 1.9

arrivals by the region of origin.
study by the country of origin.

efforts only on West Europe, Asia and Pacific,rand North

In the previous section we studied the tourist

Y

Here we will attempt to

However we concentrate our




3.2 Tourist Arrivals by Country of Origin

TE
America, the ma jor markets of Burma's tourism.
First, we study the tourisés from West Europe
region, the major market of Burma's tourlsm. Table
shows that the main tourist generating countries in the
region are France with a share of 15% — 37%, West Germany
between 20% - 27% and United Kingdom 12% — 16%, Italy and
switzerland each with a share of 8% - 11%. The market
share of other countries such as Austria, Belgium, Denmark, |
Sweden and Netherland is only about 1% to 5%. Therefore
France and West Germany are the ma jor tourism market of
Burma in the West European region.

Table (%.5) portrays the picture for Asia and
Pacific region, the second largest tourism market of Burma.
We find that Japan constitutes 32% - 40%. Australian tourists |
take up 22% - 26%, Thal tourlsts 12% - 19%, tourists from !
New Zealand 6% — 10% and the tourists from other countries ‘
such as Hong Kong, Malaysia and Singapore are only about 1%
to 5%. |

For North America region, American tourists
make up the aversasge share of 81% and Canadian tourists

the remaining 19% of the region as can be seen 1n table

(30 6) L]
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gﬂﬂng_Kéxﬁﬁ' The Percentage of Tourist Arrivals by Country
(West Europe).
- R e S
Country 1977~ 1378~ 1373~ 1380- 1381~ 1982- 1380~ 1984~ 1385-
78 79 80 81 82 82 84 85 86
- ) —— _
Austria 5,40 2.48 3,09 2.29 1.77 1.84 0.2 - -
pelgium 2,55 2.8 3.06 2,31 1.96 2,34 2.38 1.96 1.64
penmark 1.24 1.02 1.41 1.089 0.9 1,40 1.40 1.63 2.04
france o5.83 37,28 31.18 31.41 23.34 24,58 15,17 16,65 17.46
F.R.G. 21.61 19.50 24.85 24.23 26.24 27.16 26.86 25.67 23.70
1taly 11.66 17.66 10.22 17.67 8.3%4 7.68 8.43 9.27 10.35
gweden 1.68 1,53 1,40 1.62 2.08 2,19 1.51 1.90 2.28
gwitzerland 8,52 7.71 7.74 8.37 9.26 8.81 10.61 10.55 10.38
U.K. 15,13 13.73 11.77 10.80 12.20 13.21 16.22 15,25 15.33
Netherland 3.27 2.24 3.8 2,37 2.97 4,48 4,09 5.3%39 3.5%4
pothers 3.11 4.00 1.42 7.84 4.98 7.29 12.72 13.75 13.48
Total 100 100 100 100 100 100 100 100 100
| Taple ((3.5). The Percentage of Tourist Arrivals by Country
lﬂiﬂlﬁﬂﬁﬂﬁﬁéﬂ!ﬂﬂi
Country 1977~ 1978~ 1979~ 1980- 1981- 1982~ 1983%- 1984- 1385-
78 3 80 81 82 83 84 85 86
Hong Kong 1.39 5.17 1.76 2.64 1.28 1.24 1,14 0.68 1.25
Japan 35.53 31,82 35,98 34.22 38.06 52.55 23,50 35.63 40,27
Malaysia 5,03 1.45 1.58 1,80 2,00 4.35 3.15 2,73 2.32
Singapore 5. 28 2,59 2.%3 1.26 1.30 1.639 V.40 - -
Thailand 17.27 15.51 14.99 15.66 15.91 18.22 16.88 15.01 11.63
Australia 06.38 24,25 24.05 26.40 22.4%2 22,17 22.71 23.65 25.71
New Zealand 7.68 6.98 6.83 5.39 6.96 7.93 10.91 8.43 7.01
Others 9.46 12.%% 12.36 12,00 12.07 10.85 12,03 13.81 11.81
Total 100 100 100 100 100 100 100 100 100
- - -




Table (£.6) . The Percentage of Tourist Arrivals by Country

of Origin (North America Region).

Country | 1977- 19786- 1979- 1980~ 1881- 1982~ 1983- 1984~ 1985~
78 79 80 81 82 -85 84 85 86
America | 80.75 B4.24 79.55 82.82 78.44 79.73 76.83 80,70 80,49
Canada 19.25 15.76 20,45 17,18 21.56 20.27% 21.17 19.30 19.51
Total 100 100 100 1060 100 100 100 100 100

A summary table showing the percentage of tourist

arrivals by region and by major country only is shown in

table {(3.7). A ranking of the percentage arrivals of tourists

by country grouped by region is shown in table {(z.8) .

It can be seen from this table that French and

West German tourists make up the highest number of tourist

arrivals to Burma followed by American, Japanese and British

in that order. The last two renks of percentage tourist

arrivels are Thai and Canadian.

Accordingly we can find that Burma's main

tourism market are the developed countries such as France,

West- Germany, U.3.A. and Japan. The Gross National Product
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E and by Country.
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ggble \©:7) . The Percentage of Tourist Arrivals by Region

1377- 1378~ 1373- 1380- 1981- 1382- 1983%- 1984- 1385-
78 73 80 81 82 8% 84 8 86

WEEE—Euroge
15.44

—

France cU.48 17,28 17.91 17,17 14,57 3.056 9.68 10.51
F.R.G. 11,24 10.71 13,77 13.81 15,35 16.10 15.71 14.82 14.26
U.K. 7.87 7.54 6.52 6.16 7.14 7.83 9.49 8.88 9.23
swit zerland 4,45 4.25 4,29 4.77 5.42 B.22 6.20 6.13 6.25
Italy 6.07 4.21 5.67 4.37 4.88 4,55 4,97 5.38 6.23
North America
America 13.05 12.76 10.51 10.09 10.09 11.04 13.56 14.81 15.51
Canada 3.11 2.39 2.7 2,08 2.77 2.80 3.64 3.54 3.76
psia & Pacific
Japan 10.11 8.98 10.45 10.02 10.44 8.34¢ 8.10 8.40 8,27
Australia 7.96 6.81 6.9 7.74 6.15 5.68 4.80 5,57 5.28
Thailand 5.21 4.36 4.35 4.59 4.36 4,93 4,08 3,53 2,39
Others 17.51 17.54 17.47 18.45 16.23 18.94 20.40 19.18 18.31
Total 100 100 100 100 100 100 100 100 100

fable .(3.8). Bank df Percéntage Arrivals by. Gotntey. =

19%7 1978 19732 1980 1981 1982 1983 1984 19866
=78 -79 -80 -B1 -82 -85 -84 -8 -g6| \oon | Nank
Vest Europe
France 1 1 1 1 1 2 4 3 3 1.8 1
By 3 3 2 2 2 1 1 1 2 1.8 1
U.K. 6 5 6 6 5 5 3 4 4 4,8 5
Switzerland 9 8 9 7 7 7 6 6 6 7.2 7
Italy 7 9 7 3 8 g 7 8 T 1 7.8 8
North America
America 2 2 S 3 é 2 2 2 1 Ced 3
Canada 10 10 10 10 10 10 10 9 3 3.7 10
Asia & Pacific
Japan 4 4 4 4 4 4 5 5 5 | 4.5 4
Australia - 5 6 5 5 6 6 8 7 8 | 6.2 6 |l
Thajiland 8 7 8 8 9 8 3 10 10 8.5 3
~— . =0y _ 4‘
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of the above countries is high and thus they can generate

" more tourists than others, On the other hand, there may

be other factors which also contribute to the’generation

of tourists from these developed countries such as popu-
lation. Therefore, the correlation of population of these
countries and the tourists generated by them will be studied

as follows.

3.4 The Relationship of Populationof Countries 'and the.

Number. of Tourist” Arrivals: to Burma

The population of the selected countries and
the tourist arrivals to Burma from these countries in 1983
and 1984 can be seen in the table (5.2).

From this table, a matrix each for 1983 and
1984 will be constructed to establish the relatiomship
between the population and tourist arrivals.

The population as given in the table 1s divided
into three groups: high, medium and low. For 1983, the
high group includes with a population of 681 million and
above,medium with a population between 342 million and 680
million. The remaining countries will be treated as low
group.

The corresponding figures for 1984 are high
687 million and above, medium between 345 million and

686 million and the remaining countries in low group.




Table (z.9). The Population of Some Selected Countries and

the Number of Tourist Arrivals to Burma from

These Countries,

1983 1984
Country Population| Tourist Population Tourist
(million) | Arrivals (million) | Arrivals
1. West Germany 61.4 4802 618 4561
2. U.8.A, 234.5 3792 237.0 4241
3. France 54,7 2928 54,9 2878
4. United Kingdom 56.3 2686 56.4 2655
5. Japan 119. 3 25613 120.0 2622
6. Switzerland 6.5 1812 6.4 1773
7. Australia 15.4 1534 15.5 1613
8., Italy 56.8 1447 57.0 1606
9. Canada 24.9 932 6.1 1038
10. Thailand 49,2 1330 50.0 1025
11. New Zealand 3.2 683 5.2 67?7
12, Netherland 14.4 627 14.4 617
13. India 733.2 423 48,2 394
14. Belgium 9,9 430 9.9 343
15. Sweden 8.3 297 8.3 304
16. Denmark 5.1 256 5,1 264
17. Pakistan 83.7 201 892.4 261
18, Malaysia 14.9 250 15.3 175
19, Bangladesh 95..5 61 98,1 93
20. Nepal 1547 32 16.1 75
21, China 1019, 1 85 1029, 2 53
22. Korea (R.0.K) 40.0 154 40.1 45
25, Indonesia 156. 7 30 158.9 28

Source: The World Bank Annual Report (1985), (1986).
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By taking the highest and lowest population and dividing
equally into three groups the above determinants are
achieved. (The computations for the determinénts are
shown as in Appendix (3z)). !

The same computational process is used for
tourist arrivals, the following results are achieved.

The high group for 1983 includes the countries
which generate the number of tourist arrivals to Burma of
above %211, the medium includes those between 1620 and
4210 and the remaining countries are in the low group.

The corresponding figure for 1984 are high
5050 and above, medium between 1539 and &049 and the
remaining countries in low group.

The number of population and the number of
tourist arrivals for 1883 and 1984 (as of table (3,9)) are
cross-tabulated according to these classifications giving
a matrix table as shown in figure (.4).

From the matrix, it can be seen that for both
the years, out of the 23 countries studied, 15 (65%) in
1983 and 13 (57%) in 1984 are in the low group. Here low
group means that countries with low population generates
small number of tourists to Burma. Hence it could be
deduced that there is & spurious relationship between
population and the number of tourist arrivals. ﬂowever

in some cases such as China and India, the population is
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Matrix Tables for the Correlation of Tourist

Fig {&.49 .

Arrivals and Population.

(1983)
Tourist '
Arrivals High Middle Low
Population
High (13)(21)
Middle
(1) (=) (3) (4) (5) (6) 7)(8)(9)(10)(11)(122
Low 14; 15;%16 (17) (18)(19)
20) (22) (23
(1984)
Arrivals High Middle Low
Population
High (13) (21)
Middle
(1) (2) és é4;(5)(6) 9) (10) (11) (12) (14 )(5)
Low 7)(8 163217;(18)(19)(20
_22)(R3
1) = West Germany = Canada 17)=Pakistan
2) = U.S.A. = Theliland 18)=Malaysia
3) = France = New Zealand 19)=Bangladesh
4) = United Kingdom = Netherland 20)=Nepal
S) = Japan = India 21)=China
26; = Switzerland = Belgium 22)=Korea (R.0.K)
7) = Australia = Sweden 23)=Indonesia
(8) = Italy ( = Denmark
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positively large but the number of tourist arrivels from
these countries is decidedly small.

Besides population there are oﬁher factors
which influence the increase in the %ourist arrivals which
need to be further analysed. Michael Peter described in
his book, 'International Tourism', that the factors
affecting the tourist growth may be as follows: trade
relations between countries; education and ‘widening interests;
the increasing wealth of the world's developed countries;
discretionary income; increasing leisure time and paid holi-
days; car ownership; technologlcal progress; relative free-
dom for currency movements out of the developed countries;
relative price in the tourist's own country and his country
of destination and propensity to travel. |

Out of these factors only the trade relation-
ship between Burma and the countries of origin of tourists
will be studied in this paper due to the difficulty in
obtaining data and the limited time at our disposal.

7 5 TRelationship of Trade Values and Number of Tourist Arrivals |

‘e

To determine the relationship between trade and
the tourist arrivals, we will measure the trade relation

with value of import and export.




In doing so, we analyse only by ma jor regions
such as North America, West Europe and Asia. The trade
values of Burma and the number of tourist arrivals from
the sbove regions are shown in table, (3.10).

The relationship will be determined by com-

puting the correlation eocefficient between these two

varlables.

Table (3.11). Correlation Coefficients between Trade

Values and Number of Tourist Arrivals.

North America West Burope  Asia

Correlstion Coefficient
of Import Value and - V.042 + 0,677 + 0.809

Number of Tourist
Arrivals

Correlation Coefficient
of wxport Value and - 0.186 + 0.333 +:0,681

Number of Tourist
Arrivals

Table (%.11) shows that for North America, the
correlation coefficients are negative for both import and
export. For West Burope and Asia, the corresponding cor-
relation coefficients are + 0.677 and + 0.33%, and + 0.809

and + 0.581 respectively.
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The positive correlation for West Europe and

Asia could be an indication that there is a strong rela-

tionship between trade values and number of tourist arrivals

whereas the negative correlation for,North America would
only be an indication of indirect relationship. However
the absolute number of arrivals and the trade values i.e.,
values of imports and exports for Asia and Norbh America
show that the number of arrivals from Nort@ America is
very much greater than that from Asia slthough the trade
value is very much lower. Therefore we can conclude that
ate&tistically, although there is correlation between trade
values and number of. tourist arrivals,tourism can still be
independent of foreign trade with tourist generating

countries. s

%.6 EKeceipts from Tourism

In the last chapter, we studied the importance
of tourism earning relative to Export Earnings. In this
chapter we will study the tourism earning relative to the

number of tourist arrivals.
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The number of tourist arrivals and the

foreign exchange receipt from tourism for 1977-78 to

1985-86 are shown in table (3.12).

Table (3.12).

!

Number of Tourist Aprivals and Foreign

Bxchange Tourism Receipt.

Year Tourist Foreign Bxchange Tourism
Arrivals Receipt  Kyat ('000)
1977-78 22,715 24,719
1978-79 21,158 31,510
1979-80 22,380 44,330
1980-81 27,278 61,929
1981-82 28,110 71,2383
1982-83 30,741 82,894
198384 28,998 82,506
198485 20,779 81,134
1985-86 35,948 7%, 308

[ource:

Tourist Burma.
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During the period 1977-78 to 1385-86, whereas
- the tourist arrivals increased by 6.2¢# average annual rate
of growth, the tourism receipt grew at a 15x24% average
ennual.  rate of growth. '

We can determine the relationship of the number
of tourist and the receipt from tourism by using the scatter
diagram as shown in figure (3.5).

This diagram shows that the tourlism receipt
rises at an increasing rate as the number of tourist arrivals
increase. Thus there 1s a direct relationship between these
two variables. Moreover, increase in tourism receipt has a
more than proportional increase compared to that of the num-
ber of tourists.

Thus increase in tourism receipt may be due to
the increase in average length of stay as well as average
spending power. This calls for further analysis of the
relationéhip between the average length of stay, average
spending power and tourism receipt.

Using table(z,ig)correlation coefficients for
the relationship between (1) average length of stay and
(2) average spending power per day and tourism receipt was
computed. The results are + 0.74 and + 0.35 respectively.
Hence it could be deduced that tourism receipt depends

largely on spending power of tourists since it has a stronger

correlation.




( Kyats in millions)

Receipts

Tourism

g
T

5
I

87

3
T

3
l

8
I
X

20| g

10 -

1 | | il
& 5 10 16 920 25 30 25 40

Tourist Arrivals (Thousand)

b—
—

FLGURE(35) Scotter  Diagram Showing the Relationship
between the Number o} Tourist Arrivols and

Tourism Receipts



313!

Table (z,43)Length of Stay, Average Spending Power Per Day
and Foreign Exchange Tourism Receipt.
Average Foreign Increased Rate over
Length | Spending | Exchange ' previous year
Year of Power Tourism Spending Tourism
Stay Per Da Receipt Power Receipt
(days) | (Kvats) | ('oo0) Kyat | (%) *)
1877-78 227 24,719 - -
1978-79 | 4.8 310 81,510 56.56 _27.47
1979-80 | 5.0 587 44,330 24,84 40.69
1880-81 5.1 445 61,929 15.00 39,70
1981-82 | 5.2 487 71,233 3.44 15.02
1982-83 | 5.3 509 82,834 4.52 16.37
1983-84 | 5.4 526 82,506 8,33 ~.0.47
1984-85 | 5.4 488 81,134 ~{ .88 ~1.66)
1985-86 o.b 481 75,308 ~Ael.93) -(7.18)
Source: Tourist Burma.

This relationship is shown clearly in figure (8.¢).

The average spending per day increased until the year 1983-84

but tourism earnings increased until the year 1982-83,

The

earnings decreased after the year 1982-8% due to the decline

in tourist arrivals in the year 1983-84 and partly due to the

decrease in their spending power in 1984-85 and 1885-86.




However the reasons for the changes in their
average spending may be any one or combination of the

following:

!

(1) changes in price of tourist facilities and services
(i.e. the accommodation rate, food and transportation
cost)

(2) changes in proportion of package tourists and foreign

independent tourists and
(3) changes in individual spending pattern.

Accordingly, we will first study the relation-
ship of price changes and average spending power.1 The
accommodation rate and average spending power per day are
shown as in table (3.314).

This table shows that average spending power
per day increased until the year 198%-84 as the accommo-
dation rate rose. But the average spending power per day
of tourists dropped in the year 1984-8 and 1985-86. The
reason may be decrease in the proportion of package tourists.

The spending habit of package tourists 1s usually higher

thaen that of foreign independent tourists. ,i

1 Under the period reviewed, there were only chenges in
accommodation rate and the rate of other services such
as food, transportation were not significantly changed.



Table (&,:4)Average Accommodation Rate and Average

gpending Power Per Day.

Average . . Average
Accommodation Rate Spending Power Per Day
Year
Kyats | Increase Kyats Increase
Rate (%) Rate (%)
1877-78 N.A. - 227 -
1978-79 81 - 310 36.56
*1879-80 114 41 387 24.84
1980-81 114 - 445 15.00
1981-82 114 - 487 9.44
#1982-83 160 40 509 . 4.52
1983-84 160 - 526 3,88
1984-85 160 - 488 ={7..28)
1985 -86 160 - 381 —421.93,
N.A. = Not Available
Source: Budget Department, H.T.C.

Tourist Burma, H.T.C.

£
(WY




Accordingly we further study the change of the
portion of package tourists and foreign independent tourists.
The number and percentage of the two categories of tourists

are shown as in table (3.15). !

Table (3.15). Number of Package Tourists and Foreign

Independent Tourists.

-

Year Package Foreign Independent Total
Tourists Tourists

1979-80 No. 11,978 10,952 22,930
% 52 - 48 100

1880-81 No. 11,621 15,657 27,278
% 43 57 100

1981-82 No. 11,9810 16,200 28,110
% 42 58 100

1982-83 No. 12,611 18,1320 30,741
% 41 59 100

1983-84 No. 39,846 19,168 28,398
% 34 66 100

1984-85 No. 10, 705 20,074 30,779
o 35 65 100

1985-86 No. 13,316 22,632 35,948
% 37 63 100

Source: Tourist Burma.
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The table shows that the percentage of package
tourists has been declining since 1980-81 while in the year
1984-85 and 1985-86 the percentage of package tourists
slightly increased. However the average spending pOWer per
day and tourism earnings significantly decreased. Thus we
may say that there were changes in individual Spending
pattern.

Thus, on the whole, both the tourism earnings
and average spending power per day increased until the
year 1982-83. This was due not only to the increase in
tourist arrivals, but also to the increase in accommodation
rate and the proportion of tourists who had & large propen-—
sity to spend. However in 128%-84 the tourism earnings
decreased but average spending power per day continued to
increase. The explanation for the decrease in the tourism
earnings was due to the decline in the number of tourist
arrivels while the increase in the average spending power
was due to the rise in price of hotel.accommodation which
'took effect in early 1983.

In the two years 1984-85 and 1985-86 both the
tourism earnings and average spending power declined. In
these periods the number of tourist arrivals was found to
be still increasing. Therefore it could be concluded that
the decrease in tourism earning was due to the change in

individual spending pattern.
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There was no evidence of any changes in these
years either in the price of accommodation? food or trans-
port. However, the study revealed that although the occu-
pancy rate of lower-priced hotel rooms remained constant,
that of the more expensive hotel rooms had a marke@l decline.
Moreover, although the study cannot produce documentary
evidence it would be con jectured as that often happened in
other countries the large number of revisitors reduced the
individual spending. Those who had once visited a country
is in a better position to manage their exchange money:
more efficient management in notels, transport etc., and
pbetter bargain purchases.

In the table (&.i6and figure(s,7) , the average
occupancy rate of business class of hotel rooms and that
of economy class hotel rooms for the year 1981-82 to
1966-86 are shown. The figure shows that tourists' indi-
vidual spending pattern significantly changed in the year

1984-86 and 1985-86.



Table (z_1¢). Occupancy Rate of Hotel Kooms in Rangoon Area.

Hotel 1981~ 198e- | 1985- 18984~ 1988
82 8% 84 - 8 86
Business Class Hotel
Inya Lake Hotel 62 62 61 61 63
Strand Hotel 69 68 (6] 63 60
Thamada Hotel 58 61 74 70 76
Kandawgyli Hotel 70 65 64 67 78
Average 65 64 69 65 69
Econo : ote
Sskantha Hotel 4 55 88 93 89
Dagon Hotel 93 91 89 30 30
Garden Guest House 68 61 52 53 57
Averege 58 62 76 79 73

source:

Tourist Burma.
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Implications

Although the tourist 1industry 1s s@ill in its
infancy, operations being on a limited small scale, the
arrivals of tourists have been steadily ;ncreaSing for the
period under study except for the two years 1978-73 and
198%-84. There is an increase of 58,26% in the number of
tourist arrivals between 1877-78 and 1386-86, the beginning
and ending years of the study. This may partli support the
first hypothesis that the number of tourist arrivals to
Burma is increasing.

Most tourists who came to Burma were from West
Europe and North America; the major markets of Burma's
tourism being West Germany, France, U.K. and U.8.A. which
are developed countries distant from Burma. It was also
found that the Asia and Pacific shared a considerable por-
tion of Burma's tourist trade.

The examination of the factors which are attri-
butable to the increase in the number of tourist arrivals
revealed that although most tourists were from developed
regions there was only negligible relationship between the
population of the country of origin and the number of tourist
arrivals to Burma. It was also found that the foreign trade
especially import tfade with West Europe and Asia had some

impact on the tourist trade. However the relationship in



case of North America wag found to be negative indicating
that trade relationship has only limited significance as
a factor in increasing tourism.

The increase in the number of t;ﬁrists can be
explained by the affluence of the developed éountriesu
People generally earned high incomes which enable them to
gpend more on travel in the pursuit of leisure and develop-
ment of historical and cultural interests. Thus a country
1ike Burme with a wealth of historical and cultural trea-
sures as well as other various exotic and scenic places has
the appeal to lure vast numbers of peovle from the pollution
filled and crowded cities and towns of developed countries.

Another finding of the study is concerned with
receipt ffom tourism. This has increased steadily until
the year 1362-83%. TIhis increase can be explained not only
by the inerease in number of tourists but also by the in-~
crease in the average length of stay as well as the spending
pattern of tourists. However, in the following three years
from 1983-84 to 1984-86, the tourism receipt showed a decline.
The explanation for 1983-84 decline wag leges tourist arri-
vals while that for 1984-85 and 1985-86 was not due to the
number of tourist arrivals but due to the decline of the
average spending power of the tourists. The Hotel and
Tourist Corporation made a series of changes in the rate for
accommodation in 1979, 1381 and 1983‘which4resu1ted in the

jnerease in tourism receipts. The deecline in the last two
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years of the study despite these changes can be attributed
to the individual spending pattern. The study revealed

that the occupancy rate of economy class hotel rooms had

increased while that of the business class'hotel rooms hed

a decline. !

These findings are in agreement with the hypo-
thesis that earnings from tourism is dependent not solely
on the number of tourist arrivals and average length of

stay but also on the individual spending pattern of the

tourists.

The question of whether the tourism market is
satisfactory is not completely answered by the findings in
this chapter. With respect to number of tourists it could

be taken as satisfectory. But from other points of view,
namely, tourism earning and proportion of package and foreign
independent tourists, the tourism market was not up to what
could be expected. There were two years of set back both

in number of arrivals snd tourism receipts, in 1378-79 and
1983-84, In 1978-73, the crash of BAC aircraft occurred and
this can be tzken as a partial explanation of the decrease

in the arrivels. The attempt at the life of Chun Doco Hwan

in Kengoon was partly responsible for the deecline in arrivals
in 198%-84. Although the number of arrivals picked up in the
last two years, the tourism receipt failed to recover. More-
over percentage of package tourists who contribute mofe income
relatively to foreign independent tourists failed to score
schievements of the former years. Thus we can say thet there

is much. room for improvement in the tourist industry.
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CHAPTER IV
CHARACTERISTICS OF TOURISM MARKET

Follcwing. the overview of the tourism
market, we will in this chapter study the profile
of the tourists who come to Burma with respect to
their ege, occupation and sex. Further analysis of
the tourism market such as the travelling pattern,
countries included in their tour program and the tourist
season will be made to enhance the proficlency of tour
operators in planning and arranging the tour programs.
The information obtained from such & study could be
used as guidelines in the choice of types and standards
of facilities to be provided for the convenience and
satisfaction of tourists.

The studies in this chapter used data
obteined from Tourist Burms as well as the survey on

Arriving/Departing Tourists.

4.1 sources of Informstion

These include official documents such as
Report to the Pyithu Hluttaw; various reports of
Tourist Burma, and Immigration and Manpower Department;

and the survey on Arriving/Deperting Tourists.



te on sex of tourists and the time

5]

The d
of their srrival to Myanmar wes collected from the
books 'Selected Monthly Economic Indicatérs' issued
by the Central Statistical Orgenizaticn and heport to
the Pyithu Hluttew. The analysis covers the period
1981-1986.

The data for age and occupation of tourists
was collectea from embarkation/disembarkation cards
issued to arriving and departing tourists. Out of a
totzl of 29590 touriste who arrived in 1884, only 9679
cards of the tourists who arrived during the peak three-
month period from October to December were considered.
Out of these, only 5745 cards were comolete so that
the analysis was made only of these 5745 tourists.

The anzlysis of the travelling pattern and
tour program of the tourists was made using some of
the.vesults of the survey on Arriving/Departing tourists.
Thie survey was conducted by the Tourist Burma in con-
junction with the consultants of the United Netions
Development Program in the beginning of "1986. The
survey is a part of the‘feasibility studies for con-
structing new hotels in Rangocn, Pagan and Mandalay.

The questionnaires used in this survey are
shown in Appendix (6) and (7). A total of 500 guestion-
naires each were distributed at the State-run Hotels in

Fangoon ugon the arrival and departure of the tourists.
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331 responses were collected from arrivals and 324 for

departing tourists so that there was 65.5% response rate.

The analysis was made from the response of these 655 tourists.

4,2 Tourist Profile

1
First, we will study the characteristics of

tourists visiting Burma. The tourism market profile can

be seen in table (4.2).

Table (4.1).  Profile — Burma Tourism Market

* Qccupation (1984) No. %
A. Professional, technical, administrative

and managerial workers 2916 5%
B, CGlerical, Sales and Service workers 1090 19
C., Agricultural, industrial, armed forces

snd other workers 110 &
D, Other status 1629 28

(Home makers, students, income recipients,
others end unknown) :

Total 5745 100
Age Groups (1984) No. %
Under 19 176 3
20 -~ 29 2049 36
B30 -~ 49 2695 4.7
Qver 50 ] 825 14
Total 5745 100
Sex 1982~83 1988-84 198485 1985 -86
No. % No. % No. % No. %
Mzle 18229 59 16964 57 17481 BT 20495 57
Female 12618 431 12034 43 13298 43 15453 48
Total 320741 100 289388 100 30773 100 35348 100

gource: Compiled from Immigration and Manpower Planning
Department. (For Occupation and Age Group).

Books on 'Monthly Economic Indicators', (For sex).
¥ TInternationsl Standard Classification of Occupation.



The occupational data showed that more thean half
of the tourists who arrived in 1984 were executives. The
tourists who were professional, technical, administrative
and managerial personnel were 51% and,only 2% were involved
in agriculture, industry and.armed.forces while 28% are
from other status such as home-makers, students and income
recipients. The remaining were eleriesl, sales and service
workers, :

With respect to agé, we find that most tourists
to Burma were in the middle age group. In 1984, 36% of the
total tourists were in the age group 20-29, 47% were in
30-49 and 14% over 50. Thus the oldest age group constituted
the lowest share of tourism market of Burmsa.

As for sex, the male tourists were always slightly
more than female tourists throughout the study period. Appro-

ximately 58% of tourists was male and remaining female., This

can be seen in teble (4.1).

4,3 Travelling Pattern of Tourists

Next, we will study the:traveiling pattern of
tourists, According to the survey, we found that most tourists
travelled with their friends/femily. Among the arriving tourists,
42% travelled with their friends/family, 25% with their wife/
husband and 33% alone., The responses of the departing tourists
showed that 44% travelled with friends/famlly 34% with wife/
husband and 22% alone. Thus on the whole, they travelled &n groups



rather than alone. Table(4,2)shows the travelling pattern

- of tourists.

Table (4,2). Pattern of Travelling.

!

Arriving Tourists Departing Tourists
Pattern of Travelling : :

; Number % Number %
Alone 108 33 70 22
With wife/husband 82 25 A 111 34
With friends/family 137 42 143 44
Total 327 100 324 100

Source: Survey of Arriving/Departing Tourists.

4.4 Country Combination

With respect to the country combination in their

tour, 89 percent of tourists' tour included Eastern and

Southern Asia Region; 5 percent Asia and Pacific and Europe;

and 4 percent Asian and Pacific Region. From them it could

be inferred that only a small percentage dropped into Burma

on thelr way from Asia and Pacific region to European countries

while most tourists who visited Burma were on their way to

Asian countries from European countries. This can be studied

in Table (4.3).



Table (4.%). Country Combination by Region,

Region Number %

Bast Asia 140 54
]

East and South Asia 92 35
Asia and Pacific 11 4
Europe, Asia and Pacific 12 5
Others 5 2
Total 260 100

Sources: Survey on Arriving Tourists.

In terms of particular countries, Thailand, Nepal
and other neighbouring countries were included in almost all
tour programs. Table(4.4)shows the percentage of tourists in
terms of the combination of countries in the tour progfam.
According to the table of the tourists who visited Burma,

26% came to visit only ' Burma, 56% on their way to
Thailand, 8% Nepal and 7% who called on Thailand, Nepal and
Burma. Thus, more than half of tourists included Thailand
in their tour progrem and only a few came specifically to

Burma in pursuit of a particular interest.



Table (4.4). Countries included in Tour Program.

196

Countries Number %
Burma only 81 26
Thailand and Burma im 56
Nepal and Burma 25 8
Thailand, Nepal and Burma el 7
Others 10 )

Toteal 308 100

Source: Survey on Departing Tourists.

Furthermore it was found that regarding their

travel experience, large numbers of tourists had been to

Thailand.

are described as follows:

Table (4.5).

Travel Experience of the Tourists.

The neighbouring countries which they had been

Countries Total Respondents Number %

Thailand 324 2738 84

India sS4 172 8

Bangladesh 324 IV, 1

Nepal 4524 126 6

Sri Lanka b4 82 4
Source: Survey on Departing Tourists.



The table (4.5 shows that of the total respondents
of tourists, 84% had been to Thailand, 8% Indla, 6% to Nepal,
4% to Sri Lanka, and 1% to Bangladesh. (The percentages, given
for ccuntries visited are not mutually exclusive, that is, a
tourist who had been to Thailand may also have been to other
countries, for example, India or Nepal). Thus Burma would
have to develop her tourist attractions more fully 1f it 1s
to compete or at least to keep up with her close neighbour,

Thailand.

4.5 Seasonality of Tourism

Next we will study the seasonal pattern of tourist
market. The number and percentage of tourists by month for
the period 1981 to 1986 can be studied in table (4,6).

The peak period is January with the seasonal index
of tourist arrivals as 141,07 followed by December with 136.66%
while June the lowest month with 47.94% of tourist arrivals.
Figure(4. 1) shows the seasonal Index of tourist arrivals by
month.,

Therefore the tourist season for Burma occurs
during the five months beginning late October through
February which is during Burma's dry season and Europe's winter
séason. The\slack season generally begins in late March
and extends through early October which is the raining
monsoon season in gurma. But during August tourist arrivals

are almost to the lével of the peak season due in large part




to Burma. (1281 to 1885).
Year 7 J Seasonal
AN 1981 1982 1283 1984 1385

' Month Number | Number | Number| Number Number Index
January 3064 3376 3631 3309 3758 141.07
February 2862 /| 2806 3093 2969 3412 122,67
March 3095 2859 | 3148 | 2924 3221 121. 30
April 2165 2454 2051 2313 2579 93.54
May 1247 1481 1493 | 1364 1517 57.99
June 1080 1277 | 1282 1041 1283 47,94
July 1969 | 2336 | 1751 | 2100 2337 83,21
August 2670 2888 2675 2477 2991 108,81
September 1447 1620 1563 1414 1624 61,24
October 2287 2015 2415 2428 2715 92.54
November 3083 3464 3273 3387 4155 133.01
December 3181 3334 3293 3864 4119 136.66

Total 28080 | 23910 | 29668 | 23590 83711 1200

Source: Report to the Pyithu Hluttaw.
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to the extensive travel which coincides with the summer
holiday in foreign countries especially in Europe and

North America. In table(46), we find that nearly 60% of
annual tourist arrivals take place in the five months of
the peak season and August. Therefore, during the six
months, approximately 1.5 times as tourlists travel to Burma
as during the slack six months,

In accordance with this finding, Burma's tourism
is rather seasonal and its annual seasonality causes an un-
economical use of tourist resources or facilities such as
accommodation and transportation. Besides the efficient use
of manpower is not attainable as staff is idle during the
slack season or additional seasonal staffing must be added.

Therefore a well-esteblished program which

reduces its deleterious effects should be pursued.

Implications
The focus of study in this chapter is the

individual tourists, their characteristics, thelr travelling
pattern and the seascnal nature of their arrivals to Burma.
It was found that most tourists are in the mid-
dle age group with the number of males slightly higher than
that of females. They were mostly of the professional,
technical, administrative and managerial class with very few
engaged in agriculture and the armed forces or other occupa-

tions. Tourists were usually accompanied by wives, families
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or friends, Most tourists did not come solely to Burma but
in combination with other Asian countries such as Thailand,
India, Nepal, Sri Lanka and Bangladesh which are on similar

tourist routes.
From these findings, welcould imply that

{1) most tourists are businessmen on their way to other
countries who had included Burma on their tours for
& brief stay to see its fabulous pagodas and other
places of historical and cultural interest,

(2) some businessmen came to Burma to transact business
either as suppliers of our imports or as buyers of
our exports. Due to the difficulty involved in get-
ting business visa, they usually entered the country
as tourists on tourist visa, eventuaslly changing the
visa status,

(3) some tourists came to Burma merely because it is
included in the package tour arrangement,

(4) some tourists came with the specific purpose of seeing
the country either for relaxation or to study its vast
cultural heritage like Pagan and Mandalay.

Another finding of this chapter has to do with
the seasonal nature of tourist arrivals. Nearly 60% of
tourist errivals were in the five month peak season from
October through February which is the open season in Burma
and August which coincides with the summer holiday season
in the West. For the remaining months of the year, the

tourist trade slackens to well below 1ts capacity.



If our tourist industry is to develop to the
level of some of our close neighbour we should take mea-
sures to expand tourist attractions which we already pos-
sessed, promoting historical and cultural treasures and

developing our natural scenic spots.

[N
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CHAPTER V
ATTITUDES, PURPOSES AND EXPECTAT ION OF TOURISTS

In this chapter, we will approach the study
from the angel of the tourists: (1) their attitudes,
motivations and expectations, (2) capability of Burma's
tourist industry to fulfil their purposes- and expectations,
and (3) their attitudes, and opinions towards facilities
and services. It is important to touch on these points
if tour organizations are to render tourist services and
facilities which will best satisfy the purposes and ex-
pectations of tourists. Here again, we will use the re-
sult of survey on Arriving/Departing tourists to under-
take the studies in this chabter.

The ob jectives of this chapter are a&s follows:

(1) to determine the purposes and expectations of
tourists visiting Burma,

(2) to evaluate Burma's tourist services in terms of
hep ability to fulfil tourists' objectives

gnd expectations and

{3) to determine the attitudes and odpinions of tourists

towards tourist facilities and services.
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To do so we have adopted the following
hypothesis:

The cultural and environmental attrsctions
available in Burma and the servicelfacilities offered by
its tourist industry are in conformity with the expettadions:
of tourists visiting the country.

First, we will attempt to determine the ex-
pectations of tourists in visiting Burma.

According to the survey as shown in table (§.1),
about 78% of tourists expect to come in contact with the
local culture of Burma, 73% to see the historical monuments
such as pagodas, temples etc., 62% to perceive of Burma as
a foreign and exotic country, 24% to appreciate local handi-
crafts, 17% to enjoy the food and 12% to have rest and
relaxation.1

Hence, the most common of the tourists' purpose
is to observe the local culture such as ancient pagodas,
palaces and monesteries displaying the arts and crafte
which is our cultural heritage, and alsoc to collect handi-

crefts of our present day artisans.

1 In questionnaire of the survey, the kinds of expectations
during their stay are described. Some ticks only one
expectation and some ticks two or three. Thus their
expectations are not mutually exclusive.



Table (5.1). The Motivations of their visit to Burma.
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FﬂwEupectations during their stay Number gZEfiT_ %
dent”
To meet & foreign and exotic
country 205 LSRG 62
The local culture PN - 329 78
Historical monuments 239 329 73
(pagodas, temples, ....)
The local handicrafts 78 329 24
The food 56 329 4
Relaxation 38 39 11

Source: Survey on Arriving Tourists.

Tourists® priority with respect to tourist

centres in Burma is shown in table (5.2). It points out

that most tourists come to Burma to see the country as

& whole. However, the Pagan ares, the largest archeo-

logical site in South East
end cultural relics 18 the
Mandalsy obviously for the

capital city has its share

Shwedagon, one of the Wonders of the World.

such as Basseln and Tavoy could be developed if the viss

Asia and abound in historical

most popular followed by

same reasoms.

Rangoon, the

of tourist attractions with

duration permits tourists a loﬁger stay to explore the

country at lelsure. Beside the limitation of seven day

Other areas
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visa there is also the added problem of irregularity in
transportation schedules which is a major obstacle in

planning tour programs.

!

Table (5.3). Main Interest Areas of Tourists.

Main Interest Areal Number Total %
Resgpon-
dent
Burma as & country 210 ~ 329 64
The Rangoon Area 49 329 15
The Pagan Area 120 329 36
The Mandalay Area 66 329 20
Other Areas 38 329 12

sources Survey on Arriving Tourists.

5.2 Tourist's Expectations on Accommodation

In the next section, the study focuses the
type and standards of accommodation that tourists expected
to find during their stay. Table (5.3)shows that 66% of
the totel number of respondents to the survey expected only
s modest simple and comfortable type while 12% anticipated
international standard hotels. From this we can conclude

that tourists are willing to sacrifice luxury to visit an

1 Their in}erest areas are not mutually exclusive,



exotic orientel country and observe first hand her histo-
rical and cultural treasures. However, there are certain

minimum standards which tourists expected'to be maintsained.
]

Table (5.%). Tourists' Expectation on Hotel Standard.

B

Expectations on Hotels Number %
Simple but comfortable . 66
Simple without much comfort 70 22
International Standard 40 12

Total Respondent S22 100

gource: Survey on Arriving Tourists.

In answer to the question 'Please state what
you find most importent about the hotels', 154 out of 251
respondents (about 61%) gave cleanliness of rooms and
toilets with facilities for showers, hot and cold water
end air conditioning, 40 respondents (about 16%) emphasized
the importence of a quiet, friendly and courteous as is
typical of a Burmese neighbourhood. &g respondents (about
13%) stated importence in terms of services. They expected
other services such as telex, telephone, postal services

and bookings for transport. This can be seen in teble (5.4).



Tsble (5.4). Tourists' Expectations on Hotel Facilities

and Services.

Particulars Number %

Cleanliness on rooms, toilets with water
facilities, showers, air condition and 154 61
hot water

Comfortable and Convenience 17 7
Service - pleasant service
- telex, telephone, stamps 62 13
- bookings
Price - Reasonable Price 8 3

Atmosphere - friendly courtesy
- quiet place, typical stule
of the country 40 16
- security

Total Respondent: 251 100

Source: Survey on Arriving Tourists.

5.3 Satisfaction Level of Tourists with Hotel Facilities

and Services

The logicel sequel to the expression of the
attitudes and expectation of fourists before and on
arrival would be the evsluation of how well the tourist
industry was able to satisfy them. The eveluation will
be made on the result of the survey on departing tourists.

(The survey of departing tourists which is independent of



that of arriving tourists examined the satisfaction/
dissatisfection with tourist facilities and services.)

The survey measured the level.of satisfaction/
disgatisfaction on a four point stle: very good, good,
moderate and bad. Tourists! attitudes on accommodations
conducted at three tourist centres Rangoon, Pagan and
Mandalay are shown in table(5:5). The table shows that
Pagan with the new "Thripyitsayes Hotel™ céme up top. 43%
of the respondents gave & very-good rating to Pagan whereas
only 5% and 6% gave this rating to Rangoon and Mandalay
respectively. 60% and 67% of the respondents stated that
accommodation is either moderate or bad in Rsngoon and
Mandalay. We can deduce from these findings that there
is much room for improvement in the accommodation provided
by the hotels.

Table (5,5 . Satisfaction Level of Tourists with Hotel
Rooms in the Three Tourist Centres.

Centre | Rangoon Pagan | Mandalay Total
Satisfaction —— No. % | No. %| No. % No. %
Very Good 17 5 122 48 45 6 154 19
Good 108 35 93 37 65 27 267 33
Moderate 128 41 28 121 36 40 25d 32
Bad 60 13 7 b 65 =7 132 16
Total 314 100 | 251 100 241 100 | 806 100

Source: Survey on Departing Tourists.
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Next, we studied the satisfaction level con-
cerning hotel services, food provided and trips and ex-
cursion arranged for tourists to various.points of interest
in each of the tour centres. !

As far as hotel service 1s ceconcerned, table
(5, 6) shows that more than 65% responded that service is
either good or very good and about 30% moderate. This
result pointed to the fact that the ma jority of tourists
found hotel services satisfactory.

Most tourists (about 52%) rated the food pro-
vided by hotels in all the centres either good or very
good. More than 82% of the respondents answered that the
trips and excursions arranged by Tourist Burma are good
or very good, These can be seen in tables(5/7) and (5.8).
From the above observations, the hotel services, food and
trips and excursions were found satisfactory to the
ma jority of tourists.

Tourist services also includes general ser-
vices such as transport to/from airport, domestie flights
to points of interest to other tour centres, guide service
and information regarding booking and transport etc. The
satisfaction of these services are important to the tourist
industry if it is. to develop and expand in the future.
Hence we include these dimensions in our study. Table (8.9)
shows the satisfaction level of tourists with general ser-

vices. They are also measured on the same four point scale.
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Table (5.6).Satisfaction Level of Tourists with Hotel Services.

F:%‘ ggﬁiizg Rangoon Pagan Mandalay Total
Satisfaction No. % | No. % | No. % No. %
Level !

Very Good 46 16 21 &8 27 1i 164 22

Good 119 41 | 111 47 | 107 46 3387 44
Moderate 89 41 &5 15 74 32 198 26

Bad 36 12 i - 26 11 63 8
Total 280 100 | 238 100 | 234 100 762 100

Source: Survey on Departing Tourists,
Table (5.7%).8atisfaction Level of Tourists with the Food provided
by Regpective Hotels in Three Main Tourist Centreg.
Tourist
Centres Rangoon Pagan Mandalay Totel

Satisfaction No. % No. % No. % No. %

Level

Very Good 16 6 47 20 17 8 80 11
Good 108 38 103 48 102 46 315 42
Moderate 119 42 80 33 86 38 28 38
Bad 38 14 9 4 18 8 66 9
Totel 281 100 239 100 224 100 744 100

Source: Survey on Departing Tourists.,
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Nearly 70% of respondents gave a good or very
good rating to transport to/from airport and information
provided whereas 84% gave this rating to guide service.

For the domestic flight, 59% gave a' good or very good
rating and 41% moderate or bad. Hence the general services
except domestic flight were found to be satisfactory by

ma jJority of tourists.

5.4 Tourists! Genewal Suggestions

The response to the general comments and sug-—
gestions in the same survey were classified as visa, arri-
val/departure procedure, hotel facilities and services,
transport, trips and excursions, entertainment and other
services. Analysis of their comments gave valuable insights
to the planning of future tourist operationms,

Table (5. 10)showed these suggestions and recom-
mendations., Regarding visas, tourists find the seven day
period a restriction. On arrival/departure procedure, 37 %
of the respondents commented that the formalities inveolved
too much red tape, 45 respondents (32%) recommended to make
improvement in hotel facilities and services. Another area
which the tourist felt that called for improvement is flight
and travel arrangement. They asked for more comfortéble
means of transport such as air-conditioned coaches with
toilet facilities aboard, and prompt and efficient air

travel services,



Table (5,10,). The Suggestions and Recommendations of Tourists.

Particulars Nos. %

7 days Visa limitation, entry time taken at
airgort, lots of paper works on airport,

customs and immigration formalities, to get | 51 37
Burmese visa easily.

Improvements of hotel services and hotel
gtandards, clean tollet facilities, hot
water, better local food and more mineral 45 32
water, better plumbing, inadequate in
hotel rooms.

Proper transport facilities, more planes,
possibilities of getting flights for
everyone, wasting time in airport due to 7 19
flights delay, air conditions and com- ,
fortable coaches.

Others. (to preserve own culture and
restoration of monuments)
— limited availability of arts and crafts,

- more outside information such as news- 16 12 )
papers and magazines,

- more places for entertainments,

- good printed gulde books, brochures,
pamphlets.

Total 133 100
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Finally the general comments made by the
respondents mentioned that more efforts should be dedicated
to the preservation of our culture, and maintenance and re-
storation of our religious and cultﬁral monuments, increase
the availability of local arts and crafts, advertise more
in newspapers and magazines to give the world a more com-
prehensive information about Burma and her cultural and
historical attractions and to increase the number of places
of entertainment.

Implicationsg
The findings in this chapter disclosed a number

of relevant issues concerning the satisfaction of tourist
expectations: (1) the motivation for their visit (2) their
satisfaction with tourist facilities and services provided
to them and (3) their positive recommendations.

Most tourists claimed that their purpose in
coming to Burma was to see the country as a foreign and
exotic country; to study its marvellous pagodas, ruined
palaces and ancient monasteries, and to observe its local
culture. Accordingly most tourists cited Pagan, the lar-
gest archaelogical site in South East Asia with its mul-
titude of ruined pagodas as the most interesting place,
followed by Mandalay, the last capital of the Burmese kings

abound in palaces and monasteries, with its nearby Mount Popa,
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a dormant volcano. Thus the Burma's tourism is based more
on its own national culture than on other tourist attractions
1like natures endowment of natural lakes, palm fringed beaches
or for entainment of the sorts avaiiable in developed coun-
tries. Hence the development of tourlst industry must be
along the lines of improvements and extensions of the exist-
ing tourist centres which are built around the cultural and
historical relics like Pagan, Mandalay and Rengoon.

In respect of hotel accommodation and services,
the services provided to them came up to their expectatiions.
Most tourists were prepared not to find international class
luxury hotels so that the modest and simple but comfortable
ones that the hotel industry could provide was well within
their expectations. They were also quite pleased with the
standards of food and other services like postal services,
telephone and telex facilities., In particular, tourists
stressed their satisfaction with the guide service and
arrangements of trips and excursions provided at all the
three tour centres this study was concerned with. However,
for tourists who arrived within the peak tourist season,
the problem of shortage of accommodation had to be faced.
Hence measures should be taken to plaﬁ for the increase
and improvement to the accommodations provided by the
tourist industry. Also we should take advanéage of what
we already possessed by way of tourist services by increas-

ing the efficliency of our tour operatams.
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The chief complaint of tourists was with respect
to the arrangement for internal flights, rqil and road
transport. Most tourists suggested that transport facilities
be improved to make available more démestic flights and
prompt and efficient rail and road services.

Finally most tourists suggested a longer visa
period. They felt that the seven day visa was too short
to cover all the places they wanted to see.‘ Hence the
development of tourist:; industry would require changes in
administrative policy as well as in planning and operatioms.
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CONCLUSION

|

Today, tourism is the largest single item in
the world's foreign trade and for some countries it is
already the most important export industry and earner of
foreign exchange. For other countries, tourism represents
a promising new resource for economic development.

World Tourism Organization (W.T.0) predicts
that tourism can keep country's growth rate until A.D.
2000, in the world today which 1s full of economic de=~
pressions increase in inflation rate and unemployment.
Also H.Davisl said that tourism can speed up the develop-
ment process because the gestation period of most tourist
investment projects is relatively short. Of course, tourism
is not only an industry that involves services based on the
existing natural resources of a country but also a presti-
gible industry to impress foreigners with its own exotic
style. Moreover, thé country which carries out tourism
can get several potential backward and forward linkages
associated with it. For example, the country can get for-

ward linkages such as economic development of the country

A

1 Gearing, Charles. E,, "Planning for Tourism Development".
.New York: Praeger (1276), p.15.
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through foreign currency obtained from tourism. Similarly,
it can also get backward linkages such as epployment—
creating, capital saving, regional development, smooth and
convenient transportation and;communication; the efficient
services of government and gdod international relatioms.

Hence, the United Nation Organizatibns such as
International Labour Organization (I.L.0) are giving neces-
sary support to countries which are 1mplemeﬁt1ng tourism
and are encouraging them, In Myanmar, with the help of the
1.L.0., adequate training for the needs of the industry
are. being provided at.the Kandawgyi Hotel starting from
the year 1982.

The Union of Myanmar is a country which possesses
many cultural and historical attractions and is carrying
out tourism basing upon these attractions. A viable tourist
trade began just after the year 1969 because prior to 1363,
tourists were allowed only 24 hours stay im Myanmar. Then
the time limit was increased to three déys in 19638 and to
seven days in 1870.. In the present study, the tourism mar-
ket of Mysnmar is examined from 1377-78 to 1985-86, éiﬁce
Tourist Burma has taken solely all the responsibilities of
tourist industry only in the year 1378.

From the present study, we found that the
number of tourist arrivals to Burma had steadily increased
starting from 1373-80, The annual rate of increase was

nearly 6.27% and the number of tourist arrivals.in 1285-86
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increased to nearly three-sixty thousand.

The World Tourism Organization's (W.T.0's)
published figures for the corresponding period showed
the number of world-wide internatio?al tourists to be
240 million eand the average annual increasé rate of
4,4%, The same source reported that the»ﬁgged-of deve~
lopment has been much faster in Bast Asia.énd the Pacific
than almost anywhere else. The corresponding figures
for the region in the same period are 54.5‘million and
16.5%.

Therefore, Myanmar's growth rate of 6.3% 1is
higher than the world-wide figure but very much below
that of the East 4sia and the Pacific. It could be taken
as =n indication that the development of Myanmar tourist
trade is independent of the movement in world tourism or
that of the East Asia and Pacific region. However it
must be acknowledged that Myanmer's tourism is strongly
1inked to that of Thailand as most tourist (about 56%)
came to Myanmer either before or after visiting Thailand.
The number of tourist arrivals in Thailand in 1976 was
1.2 million whieh increased to 2.3 million in 1986
with an average annual increase rate of 9,8%. Compared
to these figures, Myanmar's tourism was only more than

1% of that of Thailand.



Although Myanmar tourism has a growing trend,
it does not compare favorably with that of her neighbonrs,
particularly Thailend which enjoys similar;climate, envi-
ronment, culture and natural endowment. However, the
adoption of the open~door economic poliey by Myanmar could
be a right step in the direction for stepping up her
tourist trade to eatch up with that of her neighbours. In
addition, other measures, such as extending the visa period,
improving the existing tourist services in accommodations,
trevel facilities and tour centres would greatly help to
enhance tourism development.

On the other hand, Thailand aﬁghMyanmar have
game tourist attractions. Myanmar's main tourist attraction
is a combination of cultural and historical attractioms,
which is also true of Thailand. Although the Thai tourism
product to some extent competes with the attractions of
Myanmar, the uniqueness of Myanmar makes the two countries
complementary rather than competitive. Moreover Thailand
recently has been promoting intensively her tourism market.
Therefore it could be expected that the growth in Thailand
tourism would partly support to increase in the tourist
arrivals to Myanmar,

Further we found that the major marketg of
Myanmar's tourism were the Western Burope and North
America countries, particularly West Germany, Francé,

Britain and America. Japan was also included in the



ma jor markets. The above mentioned countries except

Japen are distant from Myanmar. Therefore the finding

shows that the travel distance ig not a facgtor influencing
the tourist trade. Moreover, we fou?d that the relation-
ship between the population of these countfies and volume

of trade with these countries, and the tourist arrivals weré
not significant. Therefore, Myanmar's tourist trade depends
largely on her affluent visitors from Burope and some from
Japen, This limited scope of her market p;rtly explains
disparity in the development of tourism between My anmar

and Thailend. Thailand has a very different comgposition

of its tourist trade with a large number of regional
visitors (Malaysia, Singapore and India) and also with &
much proportion from the developed countries such as

West Germany, France and Japan. Hence, if possible, Myanmar
should try to extend. its tourism market.

Analysis of the profile of tourists disclosed
that as is normal of world tourism, males weresslightly
higher in sex ratio throughout the study period. According
to the available data, most were of the professional, tech-
nical and administrative lével indicating that the purpose
of their visit ecould be business although their expressed
purpose was leisure. It could be.a5§umed that due to the
difficulty involved in getting pusiness visa, then they

might change the visa status from tourist to business.



[S'Y
()]
N

Moreover, the finding that the mz jority of
tourists did not come solely to Myanmar but in combination
with other Asian countries such as Theiland, India and
Sri Lanke which are on similar tourift routes could be
tengen in support of the conclusion that aithough they
were businessmen, who came to do business in the neighbouring
countries, they dropped into Myanmar only for the purpose
of leisure. Therefore, the fact that some tourists came
to Myenmar with the main purpose to do business in the
other Asian countries should be considered in planning for
tourism development,

It is also to be notéd that tourists usually
came to Myanmar during the peak five-month period frdm
October through Frebruary, which is Myanmar's cold season
and Buropean's winter, and also during August, the summer
holiday season in the West. We found that. about ‘80% of
annual tourist arrivels took place during these two peak
seasons. This seasonality is due to the holiday and wea-
ther conditions in the tourist generating countries and
weather conditins of Myanmar.' Hence, a program to reduce
jts deleterious effectsoshould be established. For example,
the relexation of visa restriction, the seasonal pricing of
group air fares and accommodation, the promotion of longer
tours during the slack season, the scheduling of existing
and subsequent trade shows, other official meetings, public

festivals of interest to tourists etc., should be introduced
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during the slack seasoOn.

if such measures were taken, the earnings from
tourism could increase as the number of tourist arrivals
jnereased. In the present study, the earnings increased
at an average annual growth rate of 16.24%; In the earlier
years of period reviewed (1277~1983), the tourism earnings
inereased as the number of tourist arrivals and the average
length of stay increased, but in the latter years (after
1983), the earnings did not increase although both the
number of tourist arrivals and the average length of stay
incereased. Thig may be partly due to the decline in the
proportion of package tourists and foreign independent
tourists (F.I.T). Moreover, in these years the occupancy
rate of the business-class hotel rooms had a deeline. We
can thus conclude that the increase in tourism earnings
&lso depends on the individual spending of tourists. That
is, if more affluent tourists come, the tourism earnings
can rise.

Accordingly, the organization responsible for
tourism should mske the effort not only to increase the
number of tourist arrivals but also to attract the more
affluent tourists. One of the measures aveilable to do
this is'to offer general interest tours, special interest
tours and to attract the overflow of foreign independent

tourists from the tourist generating countries of Southeast
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ksia who visit Thailand besides the main customers from
Europe, North America and Japan. One other strategy
available is to offer a lower exchange rate as a special
tourist attraction. This would enable tourists who visit
Myanmar to get more kyats for their foreign currency soO
that their visit would be either at a lower cost to them
or they would en joy increased tourist facilities and ser-
vices at the same cost to them in the foreign currency.
Moreover, it is important to éEVe the best
tourism facilities and services to satisfy the ma jority
of tourists. The survey on tourists revealed a number
of important issues although the result of the survey
could not be representative for all tourists who came to
Myanmar. According to this, although accommodations in
Bagan and Mandalay, two of the three tour centres covered
in this study were found to be satisfactory, that of
Yangon fell short of their expectations. Hence, our third
hypot jesis is found to be only partly true. Most tourist
cited Bagan as the most interesting place they saw in
Myanmar. They were facinated with lecal archaeological
sites and ancient vagodas and found the trips arranged by
local tour operators satisfactory. There is only one
hotel, one inn and one guest house which is run by Mysnmar
Travels and Tours which the tourists felt reliable, Thus

the problem of accommodation has to be faced during the



peak tourist season. Hence private-run guest houses had
to be restored to during such: a peak period.

Therefore, to promote tourism, efforts must
be made to develop the existing tour}centres; Extension
should be made in hotel accommodation to cafer to their
needs during the peak season. For off-season, arrangements
to attract visitors by more advertising, price reduction,
and arrangements of local fairs and fesftivals should be
made. Moreover, other amenities such as.doﬁestic flights,
rail and road transport etc. should.be improved. Finally
some administrative actions should be teken to lengthen the
visa periocd to enable tourists to spend more time to study
and observe the country at leisure.

On the whole, Myanmar's tourist industry com-
pared to that of hef neighbouring countries is still deve~
loping. ﬁlthoughAtherg are many natural and cultural
attractions of which tourists are satisfied, the tourist
facilities and services provided are not g&pugh. There is
a great need for developing amenities such as hotels,
enterteainment and internal transport and communications.

It is also important to promote the new external transport
and communications, which enable tourists to come to Myanmar
easily. Therefore, for the future tourism development,

the results of the analysis made above could be used to

some extent.
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The above study was undertaken from the point
of view of gositiver side of tourism to promote Myanmar's
tourist trade., Also, this study is more concerned with
the facilities and services which are,state-ywned and was
conducted in a very limited time andvcircumzkances. As
to be expected tourist trade can have not only advantages
but also disadvantages to the country; for example, danger
of degenerating Myanmar's culture and custom. Thus a more
comprehensive undertaking then this study is necessary to

cover all aspects of tourism. Suggestions for further

research could be along these lines:

(1) the social impact of tourism on local people,

(2) detail analysis of economic effects of tourism
such as employment, income multiplier and input-
outout analysis,

(3) extending the study to include registered private
hotels and restaurants, and

(4) extending the study by including the business
tourists in order to obtain a fuller understanding

of the situation.
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Appendix 1
Tourist Arrivals by Country
(1977-78 to 1985-86)
. 1
Country 1977~ 1978- 1979~ 1980~ 1381- 1982~ 1383~ 1984~ 1985~
78 79 80 81 62 B3 84 85 86
North America | 3672 3205 3032 3324 3614 4257 4989 5648 6929
America 2965 2700 2412 2753 2835 3394 3933 45568 5577
Canada 707 505 620 571 773 863 1056 1090 1352
Latin America 106 70 230 148 117 187 "3 - -
West Europe 11814 11627 12706 15551 16446 18226 16961 17884 21632
Austria 639 288 393 356 291 3836 43 - -
Belgium 301 331 389 360 323 426 408 &B1 355
Denmark 147 119 179 169 139 255 238 291 442
France 3062 4334 3962 4888 4826 4480 26024 2978 3778
F.R.G. o563 2267 3157 3768 4316 4950 4556 4591 51R7
Italy 1378 891 1299 1193 1371 1400 1440 1657 2238
Sweden 198 178 178 262 344 400 256 340 494
Switzerland | 1007 896 983 1301 1523 1606 1799 1886 2245
Netherland 386 261 491 368 489 817 683 607 721
U.X. 1787 1596 1496 1680 2007 2407 2751 2727 3317
Others 366 466 179 1218 817 1329 2158 2456 2915
East Europe 86 128 107 88 103 42 4 - 2
GoD-Rv 1 5 8 - - St - - -
Russia 9 & 7 3 1 2 2 - 2
Others 76 120 92 8 102 40 & - -
Africa ‘54 Yil4 21 &0 LYo 13 - - -
Middle East 152 108 17 151 85 138 29 - -
Asia 4518 4087 4598 5398 5446 5507 4703 4922 4968
Hong Kong g6 - 807 -11%--- 21l 99 38 80 49 92
Japan 0097 1897 2336 2733 2935 2564 2348 2588 2974
Malaysia 139 86 105 144 154 343 221 198 174
Singapore - 156 142 159 101 100 133 28 - -
Thai 1183 922 998 1251 1227 1514 1183 1088 859
Others 648 733 823 8958 331 865 843 1001 872
Australia & 1
New Zealand 2333 1856 2061 2588 2266 2371 2306 2325 2417
Australia 1807 1441 1602 2110 1729 1746 1382 1714 1899
New Zealand 526 415 458 478 537 625 714 611 518
| Total 22715 21158 22930 27278 28110 30741 28998 30773 35948

Source:

Tourist Burma.
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<

forecasgting the tourist arrivals.

polynomial

Varience Table |

.

Thus to examine the variance

l

!...L

ANOVE ) using the figufes from the table (a).

(@]
&

will find out the best trend line by;using orthogonal

, we use the fnaiysis of

Table (a)
Year t Y -Yz P (t) PLL)Y, P.{t) P LE)X ¥
' t t L i e | 2 t L
1977-78 1 22715 51587120 -4 -~ 90860 +28 + 636020 21136
1878-73 2 21158 447660960 =& - 6344 +’7w + 148106 22759
1979-80 & 22930 525784900 -2 - 45860 - 8 - 183440 24382
1980-81 4 27278 744089280 -1 - 27278 -17 - 463726 26005
1981-82 © 28110 790172100 0 0 =20 = 562200 27629
1982-83 © %0741 945003080 +1 + 804l =17 - 5E259Y 29252
1983-84 7 28398 840884000 +2 + 57996 - 8 -~ 231984 20876
1384-85 8 30779 947346840 +3 + 92337 + 7 + 215458 22498
1985~86 9 25948 1292268700 +4 +143792 +28 41006544 25 745
Total 248657 7049177080 97394 42176
SL 60 2792
Lé; g 3
Suppose the trend line is linear, it can be represented by

iy

o s meeeboli
AO hl ik )



Appendix (&) contd.

First Part

Totel Sum of Squares = 8

Sum of Squares due =S
to lLinesr Regression

peviation from
Linear HKHegression

i

L}

1

140

22. 2
Y Sr-) ;
N
o S
n _-:Tm,.. N
/3 Yi - 0y (X = &)
g=1 &

2
7049177080 - 9 (2é§5§§1)

. 2
7049177080 - 9 (27628.55)

179146150

g

n
o B Rt
g=1 * b

Pl(t) Y,

P (B

RE

o,
HO

ct
HN R A

1

;

7394
80 x 97394

1623.25 x 97394
158092860

5 -8

179146150 - 158092860
210538230
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decond Part

Sum of Squares due to
Quadratic

Deviation from
Quadratic

n

i

P.(t) ¥
= e t

n
S Po(t) ¥
G R

n
c
t=1

n .2
P
t§1 N

42176
2772

421776

641708

(s8-8, ) - 8g
21052290 - 641708

20411582

141

Pz(t) ¥
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First Part

Totel Sum of Sguares = 8

sum of Squares due =S
to lLinesr Regression

peviation from
Linear HKegression

1

140

s ?

(4 - P

\

Bl
) i

PR A S
Y, - ny = A

=1 ¢ ©

2
7049177080 - 9 (aé§§§§1)

" g
7049177080 - 9 (27628.55)

179146150

1
i
P,(t) Y
ey d t g§
n P
2. Pf(t) TR
t=1

97894  g7z94

1623.23 x 97394
158092860

S - 8
179146150 - 158082860

210538230
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gecond Part

sum of Sguares due to
Queaaratic

Deviation from
Quadratic

i

S Po(t) X
=1 © ke

Bl
Po(t
tél 2(%)

42176

42176
2772 &

641708

21053290 -~ 641708

20411582

d*
i

141

Pz(t) b



H 142
§ Anzlysis of Variance Table
2 Sourcés Degree
. Models Hypothesls of sum of of Mean F
5 Variance _ Squares __ Freedom Square
f v H:A =0 Due to 2
g@ = & P, (8) .0 & Linear 158092660 1 158092880
- © 11 " H:A#O Regres-
T sion !
Deviation ;
from 210538290 gl ] 3007623 588
Linear

It
|

= A 48P (t)+ H h; = O Due to
o 1M1 TotR (uadra- 641708 i 641708
H,:4, # O tic Re-
Az’zkt’ 1778 gression

Deviatim

from 20411582 e 3401930 0.1868
Quadratic
Regressim

|

~Total 1792146150 8
F (.05,1,7) 558 4

|
g
‘\ii
»f
1
3
it
&)
i
i
1

]

itical Value: K

:

¥

it

K 5,99

i

F (.05,1,6)

Decision (1) From the ANOVA Table,

since F> Kl 5 Teject Ho

i
4
h; ‘ A, # 0

! o

« o . the trend line is not constant and we have to make

further examinations.
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D
N

sneiysis of Variance Table (contd.) e

Decision (2 From the ANOVA Table

since F < Ky » accept 2.

L] v Az = o
i ¥, = Bt P.(8) f.es The best frend ddus

is L;near:

gubstituting the value of A , A > Pl(t) in the trend

line, we get

o7628.55 + 1623.28 (t - g%l )

27628,55 + 1688.83 (t - 5)

Y

19512.4 + 1628.28t (bt =1 at 1977-178) .

]
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Appendix 3

Calculation of Determinants.

For Population (1883)

Largest Value - Smallest Value
Number of Classes

Class interval width

-

3
= 338.83
* Lower Limit of middle group = Smallest Value + Class
Interval
= 3.2 + 338.63
= 341.82
Upper Limit of middle group = Lower Limit + Class Interval

= 341.82 + 538.63
= 6%'%

... 3.2 — 342 Low group
%42 - 681 Middle group
681 - 1019.1 High group

The same procedure is adopted for tourist arrivals

for 1983, 1984 and population for 1984,
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Appendix 4

Tourist Arrivals, Length of Stay, Foreign Tourism Receipt

And Average Spending Power

Tourist Length of | F,E,Tourism | Average Average
Year Arrivals Stay Receipt Spending 3pending
(day) Kyat (*000) Power Power
Per Day |
Col.(4:2) | Col.(5:3)
1 2 3 4 5 6
1975-76| 15,710 5.3 16413 1045 197
1976-77 18,933 4.7 19277 1018 217
1977-78| 22,715 4.8 24719 1088 227
1978-73| 21,158 4,8 81510 1489 310
1979-80 22,930 5.0 44330 1933 387
1980-81 27,278 5.1 61929 2270 445
1981-82 28,110 5.2 71233 2534 487
1982-83 30,741 5.5 82,894 2697 509
1983-84 28,998 5.4 82,506 2845 526
1984-85 30,773 5.4 81,134 2636 488
1985-86 35,948 5.5 75,308 2095 381

Source:

Tourist Burma.
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ERRATA

Please subétitute the words in the left hand side

with the words in the right hand side.

From

Burma
Hangoon
Pegan
Pegu

Hotel and Tourist
Corporeation

Tourist Burma
Inland Water Transport
Corporation
Burma Airways Corporation
Burma Railways Corporation

Roed Transport Corporatim

To

-

My anmar
Yangon
began
Bego

Myanmar Hotel and Tourism
Services

Myenmar Travels and Tours
Services

Inland Water Transport

Myeanmar Airways
Myanmar Raillways

Road Transport
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